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The Practice of Business English Major
Golden Course Construction and BETT Exam

Integration

WANG Jia
Tianjin Renat College, Tianjin, 301636, China

[Abstract] In international trade and economic cooperation fields, employers are seeking qualified
business translators and interpreters. How should we ensure that our students are able to satisfy the
threshold requirements in the workplace? Where should we go? What can we do? The main goal of un-
dergraduate Business English major should focus on how to train students with excellent practical
skills. For business English, it is to train students with a certain level of interpretation and translation
capabilities, who will be highly sought after by employers, who will meet the entry requirements of the
workplace. This paper will focus on this theme and demonstrate a practical teaching and learning re-
form carried out by our university in guidance with the BETT exam system. This is an attempt to im-
prove the current teaching outcomes of Business English major. We use the BETT exam to test the teach-
ing outcomes, to info the students about their place and to assist them to find a job in the job hunting
markets.

[Keywords)] Business English translation exam; business English major's teaching outcomes; course

and exam integration
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% 4N . He studied the behavior of
cases and promoted the idea of atoms,
suggesting that all matter is composed of
tiny particles that join together in vari-
ous ways.
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541 . A modern rolling mill needs
to operate in a competitive and profitable
manner, which means to produce the
best product quality at minimum conver-
sions costs.
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5 | XL Gt /) BT A i BIR S ) 2 2
a] “A modern rolling mill needs to oper-
ate in a competitive and profitable man-
ner’ .
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AE D8 ) TTE RE AR AE ) i A8 8 (4 e T
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AR SR T, A I
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1] 1: The aims of this book are to
present an overview of the design pro-
cess and design methodology and selec-
tion of a number of specific machine ele-
ments that are fundamental to a wide
range of engineering.

A O A B A BRI R A
RE AR AR | SR TR SR P R
7 PR s 1% LR 1) 187 Je ] A0 22
MR IR A 21 A B AT T4

5] 2. Design can be taken to mean
all the processes of conception, inven-
tion, visualization, calculation, refine-
ment and specification of details that de-
termine the form of a product.

A 3« T AT LA A& 4ig 4 i 2 A
SE FE i IR R A R SR BRI ARG
RTS8 A E ML A Ry I o

5] 3. Tt ends with a set of drawings
or computer representations and other in-
formation that enables a product to be

manufactured and utilized.
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5 4. Tt is concerned with the rela-
tionships between various physical prop-
erties and qualities of substances that
are affected by energy transformations.
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e B RE R L B Y .

5 5. This framework focuses on
five device functions that are specifically
related to CNC milling machine.
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4l 6 : By documenting all his experi-
ments, he was able to name and classify
many new substances that he and his pre-
decessors had produced for the first time.
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f] 7: Conceptual design can repre-
sent the sum of all subsystems and com-
ponent parts that go on to make up the
whole system.
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5] 8: Work on a design may com-
mence with an identification of a need,
which is sometimes summarized in the
form of a statement commonly known as
the "design belief" or "design intent".
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5l 9: A modern rolling mill needs
to operate in a competitive and profitable
manner, which means to produce the
best product quality at minimum conver-
sions costs.
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1] 10 : There are some metals which
possess the power to conduct electricity
and the ability to be magnetized.

A K 4 B RV RE LS, tLRE MK
fEA

5] 11: Sometimes, there are a few
material options that will work to create
the component, but one is much more ex-
pensive than the other.

A S AT NP, A7 — LU R A]
DA At 45 44, {5 G — i b 55—
M HIFZ

51 12 : Other times, there is a mate-
rial that is best for the job and another
that is okay for the job, but the okay ma-
terial is sitting in your garage taking up
space.
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English-Chinese Translation Strategies
of Attributive Clauses in Mechanical Engineering
Texts

LI Dongyang CHANG Le

School of Foreign Languages, Shenyang Ligong University, Shenyang, 110159, China

[Abstract] Mechanical engineering occupies an important position in industrial economics and inter-
national engineering business, so mechanical engineering English has become an important part of
English for science and technology. Attributive clauses are widely used in mechanical engineering
texts and deserve further study by translators. After introducing the definition and classification of at-
tributive clauses, this article takes the functional equivalence theory as the theoretical basts of transla-
tton studies, and then focuses on the translation strategies of attributive clauses in Mechanical engi-
neering English from such three perspectives as preposition method, postposition method and fusion
method. Finally, practical value of the strategies in translation and science and technology English
are expounded together with an outlook at future research.

[Keywords ] mechanical engineering English; attributive clause; English- Chinese translation strate-

gtes; application
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A, HEEFR A
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A T S AR SHI, T A PR AR v R
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E’JJ\W?L4T§CB§"‘EI’JE|3 F B A R
A RIS G AR A LA B RE S ARG B
aﬁﬁv%%% Mo R RS TR R E T
B, T A T B AE 04 35 5 R T S
SEAH HL R IR AR B B N A IR B
ik 49 JEUAS FIR B8 R OGRS N1
B b — — S, B — Rl A E PR Y
n 5 T B o B A R R R v B R
o) [ (1388 45, W AT b RS N SCRE RS 11
fg s B R R SRR R
A B T T ) B AR B YRR R RUR B
T EAE R DL 56 T
—. rEEENFEEEEEER
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B3 AR IR KRR AL A AT E e k3R
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1. 44 P i s BT ]

B ?Efﬁ R SRR 44
) (1A (T FH R 2 0 feke 2 1 X, B MR A
(R RI o DR e 42 5] 22 i8R 45 ELpl 44 i Bl
5 B 25, BN memonmxka (R K)
Kymis—npopaxa (38 %) . 6romxer (THH)
S o — 7 AR T8 SCRE S 1Y) 58 Bl 4
25 3 —J7 11 HI R % R A Y B ad
BB S P SERR R e R IANT

(DIEN MR AR T, 2K R
Tl ez i B a1 8 A, S dH RS
LB ITIZ A 1545

IOpunygeckoe IO MpenbABUIO
HCK B CyZl O TIOHY>KIE€HHH (DU3HUIECKOTO
WA 3aKTIOYUTH HOTOBOP KYIUIH—
MPONAXM IO B ITPaBe COOCTBEHHOCTH

Ha 3€eMEJIbHBI YYaCTOK 3a CyMMY,

DEME, d, #ik, Ak L0, 50 0 B35 S REIT S RERH S

Q@FEF, B AL FRAF 6 RENFE RS
BARR AT AT HAHTAHERIRA(E,
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KoTopast B 15 pa3 mpeBbIIiaa pHIHOYHYIO
CTOMMOCTB CIIOPHOTO y4YaCTKa.

(2) 76 B J7 B35 N e 85 A= 1) — 1)
e I (EL A BABE , % 5] MBAT A5 [ Y
0, SRAT 2] i B 5 RIS, 7
JrBESNITERE R T T R

Bce pacxompl W COOpBI, BKIOYAs
TaMO>KeHHbIe COOpBI M TIOIUIMHBI, COOpBI
0 3aK/IIOYEHMIO U UCIIOIb30BAHUIO HACT
osiiero  KoHTpakra, a Taroke OaHKOBCKHE
pacxoppl, B3UMaeMble Ha TEPPUTOPHUU
IIpomasua, otHOCATCA Ha c4ér IIponasiia, a
3a IIpefie/laMK YKasaHHOM TEPPUTOPMM — Ha
cuér [Tokymaresms.

(3) A& R o 436 2 it 1) A8 R
5. o

O6mas crommocts spemmit, mocra
B/IIEMBIX II0 HACTOSIIEMY KOHTpPAKTYy,
oIIpesie/ieHa Ha YC/IOBUSAX, YKa3aHHBIX B
m. 5.1.

T 765 5 P i B s ) B AR 1) 4%
e O 2 6 A% 48 LA e 15 52 AR
ne—, HL# i FH B £ 5 3 18 —Fr
JE FH 28 SCRE A B0 YR TR R fig e P R
A IE PR DR TE T R 5 5 B 7 388 ] 1
R R b ZEAT G THTRE 2R, i R AE
P ol ] 4 A 7 T €2 1 ) B T3S
1 27 ) AR A% S5 A R R 0 L B ) 44
Al , FUAF G 25 T 55 38 — 4 Bl o RE B A
e

(1) ZE5K 25 B3 i A% BEST 25 Bh4C
(E8

TpeboBare or PaboTHuKa cTpororo

COOJTIOZIEHHST TPY/IOBOI TUCIIUIUIHHBI.

(2) TN B89 I 8 AT 1Y 28 5
IR, JE$ R BT VL T AR 25 B %
R o

B cmydyae HapymeHmsa cBoux o00s
3aTeNbCTB  PaboTomaTens  BO3MeIaeT
yuiep6 PaboTtHuky B mopsinke, ycra
HOBJ/ICHHOM JICVICTBYIOLIIMM 3aKOHOJATe
JIbCTBOM.

(3) I BRI B 358 ] 2 MEA] 5 Bl
BRI AN B RCE .

MexnyHapopHbii asponopt [lacun
y)Ke YCIIeIIHO 3aBEepIII YCTaHOBKY
aIapaTHOro OOOPYHOBaHMS ¥ YKOMIUI
eKTOBaHHE IIITaTa.

(4) T — TRk o R PE S A Ay
A TR SRR B BT RT R A

He6biBasple TeMmbel U ocTpas
KOHKYPEHI[MsI pasBOPAYMBAIOTCS Ha
dboHe HOBOro BHTKa HAyYHO— TE€XHH
YEeCKO¥ PeBOJIIOLMH U MTPOMBIIIUICHHBIX
mpeoOpa3oBaHMII.

2. Wl RS B ]

iR NHE sl GO D &
B, 75 7 5 52 B T sl ) MR AR 52 1Y 386
R, B 288 AT -l 5] A —cn
A B R A -2 i 2, 2R £
HEA B 94T R EUIRRE , ] Re i BAT %
EVEE TS T N A S S
EE MR EOE AN B 45
PERZERNE , B RREORE T4 —calll
A {E B B5 AC B PR B Iz A T . A
otrpyxarbcs (253 ) 55 |4 .

(1) ZE it 558 A0 46 A B %
LR BITE O T, PR 8 7 iy b o8 4
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YmakoBka, B KOTOPO¥ OTIPy>Kaercs
ToBap, nomkHa obecreyuBaTh, IpU
YCIOBHM HAJUIEXAIlero oOpalieHus ¢
TPYy30M, COXPaHHOCTb BO BpeMs TpaH—
CIIOPTUPOBKHU.

(2) RS (B S 5 LIAR , e il
] LB 35 B R 2 T i S e
I BRI IR

ITocne perucTpainuu maccaKUphwl C
[IOCAIOYHBIM TAJIOHOM U «CKBO3HBIM»
6WIeToM MOTYT HAIpsAMYI OTIpa
BIIATBCS B TEPMHUHAI I OXXUIAHUSA
ITOCA/IKU.

(3 )k 4 307 19 54 By 14 3 AE v B iy
TRHEGKFEPAFNH—.

Poccuss  okasamack Ha 1epBOM
MecTe II0 3TOMY IoKaszaremo cpegu 10
KPYIIHENIIINX TOPTOBBIX IIapTHEPOB
Kuras.

(4) H25(2000 47 B P 51 5) 4 it
P JI ) HLAE , 2E it L CIF 58 B B S Ak
R (i)

Msnemisa TOCTaB/IAIOTCA HAa YCTIOBHAX
CIF (mopr IllaHxait), B COOTBETCTBUM C
npasuwiamu MHKOTEPMC B pepak-—
v 2000 ropa.

(5) A BT 55 Bk B E 9 Ho At
RER

IIonb3oBaTbCA APYTMMU IIpaBaMU,
00YC/IOBJICHHBIMU JICHCTBYIOIITUM TPY/IOB
BIM 3aKOHOJIATE/IbCTBOM.

3. JE By gk el fe A

TE By ] i B i — R R 2
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WA NFEAL e YA S 1T
TR AR A B RZ e — o IRe ) N BT
R R MR 858 RoR HYTE—
SE IR [H] N B8 A A AT 1 3 A2 B b
A 1) fi RV, O ELJR B ) 35 TR R
YR IR, WCTE s 765 R e 338 5 Iy JE 2R
PRl o s a0

(1) AR, 3 BEG [RRLE , A
S5 1) S5 W R A 100 5 J A, I T
2013 5B RIE — S IH AR .

Wby OBl 3asBII, YTO TIO TOTOBOPY
OH JO/DKeH ObUT 3ayiaTthTh MapKoBOit
OfMMH MWUIMOH pyOJeil, 4t0 U ObUIO

coenano ere B 2013 rony myrem mepeBosa

CyMMBI.

(2) 520 A= 2 B 5 2 w) (B30 R
i), LUT R 7, R 7 s BiG
VAN 5y o8 wl (W RV T ), LA 1
FECRETT”, R — 1, Al A A
.-

[TpousBoscTBeHHOE OOBETUHEHNE
«Kocmoc» (1. MockBa ), UMeHyeMoe B
nanpHeneM «lIpomaBen», ¢ ongHOM
CTOpOHBI, U XapOWHCKas BHEIIHETO
proas kommanus (1. XapOuH ), UMeHyeMast
B pamHereM «[lokymarens», ¢ mpyrou
CTOPOHBI, 3aKTIOYWIM HacToAmMii KoHT
PaKT O HUKEC/IEAYIOLIEM:. ..

(3) BEDR 2 8 A IR T A
YA EN RS

Ob6ecrieynBaTh TrapaHTUPOBAHHBIIA
3aKOHOM MUHHMA/IbHBII pa3Mep OIUIATHI

Tpyna u 6e30ImacHbIe YC10BUA TpyHa.
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—FEHFENA LN

H T F [ AR A 307 0 ) B T AN [
) H 1 17T EL V8L R AR R 43 T
ANFIWFER RN, B T
FEER R OO R R B AR
B UI6E o MK EE 2 4 5, B T EN KGR
A O3 R S % T R O
st m AR B 2 [H] R C BB ) LRSI
I KAEFEAR Z AR Z 08, W SR AR &
THL A G 1 TR R R RS L E TS
7% AR A SR Y A R AFE EC B R YRS
Rl e A TH AR S 22

BT AL A FRE S Sz
[ R e I RS TR L 7
AT BB ST HE SRR G T LA I o
ATA AL BHEE A5 an s v A e 1 —
Al AT LA BB EUR FE S HEAE R
o R SRR T, T AR R
fifi AN TRy 2R “Ah BB 7 58, an
“ MHOCTPAaHHBI1 , MHOSEMHBIIA | 3arPAHAYHbBIA
B ig 26 G 4 5 o A R
(uno3emubIe 06bryam) , “ #p & H 14"

(uHosemubpie HpaBbl) ; © b FE 7

(unoctpannbie ssbiku) | 1 B A7
(unoctpannbie cyma) ; “ Ab B By AL 7
(sarpannunbiit ToBap) | Fh [ fE 7
(sarpanuuHbIi mepeson) ; A 3] 78RR ”
(uHOCTpaHHbIi macriopt) | Hi [ 58 1E
(sarpammanbIir actopt) %5 o I E 4H &
Hh < SN 1) o AR U ) LA S AR
Atk ) 2 B, HI & AN A5 B RGR R0
BRI

(1) B ALESE , A H 20 H 247
5 AT R B 355 26 — IR 7 2 0% i

Pt

ITo coobienuto China Southern
Airlines, 20 ceHTs06psi aBHAKOMITaHUS
OCYILIECTBUT IIE€PBbIII KOMMEPYECKUI
MACCAKUPCKUI peiic Ha 6ase HOBOTO
aspormopra.

(2) MR35 Bh 2 1Y 35 s ok, A
PO R LT

B cooTBeTCTBUM C MHUCbMEHHBIM
3asBneHueM PaboTHuka Pabotomatesnb
MIPUHUMAET ero Ha paboTy B KadyecTBe
KaMeHIIHUKA.

(3) %25 )4 W] 948 3800 B 2009
F4HTHZE20104F4H6 H,

Cpoxk meficTBUsi Hacrosiero 1py
JIOBOTO JIOTOBOpA YCTaHABIUBAETCS C 7
anpens 2009 r. ITo 6 ampens 2010 r.
BK/TIOUUTETHHO.

(4) 85 B 4 2252 4F 4 B ORIz [
B15K.

PabGOTHUKY yCTaHaB/IMBAETCS €Kero
JHBIA OIVIAYMBAEMBIA OTITYCK IIPOIO/DKUTEID
HOCTBIO 15 KayreHmapHbIX THEN.

1E bR eI h, “BAT R R
BB BT LAAS B A L B R
By ipoussoguth 5Y, Bect 55 , 1M JE >R
OCYIIeCTBUTD B, MCITOMHUTD . * 15 N H: F
FLTH o RIE R S B I T, R
JBE 5 AN BE 2R F momyanTs 5, 86upats 55
&) , Fl mpunumars 58 Ji0 G104 (3) B
il (4) #54 F T ycramapnmusatbes ig —
il e L 38 vE B T i R B R A
[Fi] o R 455 1 %8 1) A 4= AR EOK, ] (3)
SCFRIE RS ) A TR A ROW , (H B R
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B AR & 5K 6 ZE B8 Ml yeranasuBaThes
(ST, BB M) AT S R RE R 11
(4) th S ARARIRE ] ™, 2 28 1% R
IRAR R[], B PAf F ycramasmuBarbea
0, B 1) B HE A

T B A A ARG BORFRAM 2
FEf A i ) 2 4 G ) ) A A
FE Y B RG], GE A RE I R i SC
Ao BT RE AR AR B AR AN TR , At
" FREBAS FARE . e an 2 FH
B RRIE M ARG T B A
B AU AENAM H AT ol
ZAE R (AR RS h AN AR SR A
T A 2 WA A [m] 1 Bl 5 49 40 Bk
&7, JE A FH “6ecenosatn” B, “pasrosap
uBath” ; “FR AL E 7, JEfE ] “obcyxna
16" 1Y, “cormacosbiBats” 55 , 7E i iR AR
Hh e SR AN R D Bl A Y a5 42

AN AE S T 7S 5 50 B R Iy,
T A . MV SE A B 2, 1 R T R
AR il | S 1 265 T s A B 2 D ) A i
P2 5 Fl B 4=, b7 1k A R B R IR
T 265 P ) ) A Y T 08 T 3 B AN 2
(&SR 4R 2 VR VY SE S b 3R
JRSCHI NS, BESCE SRS, dA
JBE“SEAF N 5 S P25 Al B 0, 4
AT 5822 Ji SO 2% 5 T N U e
RS PR B RE LA R 5 R E
H,

= B HRE MRS RE R

TE T 5 S B 110 8 A v A A Sk £
PR B IR B ORT A R A e R L
T R T A A P I AT o 5 S R Y i
P e B I AR —

P15 Ei% (BUSINESS TRANSLATION)

1. BT AR A

BT RE = A R E & R A
SCAR M T 00 A B S B A
BT BB RE , — i S MEHE Y L B
R AR T8 B B AR B R Y
95, AR R B 1R ) B RE ARG ME R
B A% B8 R, IR R 18 T A S 2 2k B
1, A 0 A A B Y 2R T, i A
FERER S 150 3 T AT 1 25 96 5 1
RRIRE , BT AN RE B A O AR B el S
5 A AT EIAE T IR A A %
T B 9T Al O ASIE LT W E T AR R
AT R TR B R AT A v
PRy ] PR, 0, £ 3 2 S5 Al B ) JA
PN .

AR A & A 2 coBMecTHOE KuTait
CKO—POCCUMCKOE IPEeNIPUATHE

48P E F o6muit 06BEM BIOXK
eHnin

AR PG UEH pasmep BroskeHus
KamuTazna

URiE % F pacxonbl, cBsAsaHHbIE C
KOMaHIMPOBaHUEM

T AEFF V] 78 paspernenue Ha TIpaBo
paboThI

B 4H rpynma cienmamcTos

T 2 %45 3L sdpdextusHOCTD KO
MMEPYECKOM PEKIAMBI

KEEE] B xpynublit 3aKas

il B npo6ublit 3akas

I bR AT LR R
it P AR IRy 2 3 VR R, RS 3 T A
—— ¥ JE U T A T RE B S
b 78 , i A IR
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2. TR B A Al A AR

Al gt 5 A2 ) B 4 T R =
P56 Rl T AS P 1 A D R o R B
1”2 BN BRI T 7 e A 7
E S TSR R MR
JE R R AR B AW B o TR RS
Praf M AREE | BT 5 BE R0 Y R
1B R, A5 HY &l FH A s s A 7 (A AT
PRSI o U A 40 s w7 E G AR, 7
AT B F AT, Al LR )
HEEARIERE , a0 A PR AT W) 000,
B A F] OAO B &A% CIT,
B £ W G A A MBS

WER BT — ¥ 2 0 Mg aE , H
B ] B 5E R T, DLk SR 5 | sy
Fo o LLANSHAR B2 5 rh 480 & Hh B 55
HEERE” (myskT crosHKM M cHAGKeH¥s )
8L AN RE B H BlRE IICC. ]l I IICCH
FZMEE, WHEMS 2L
(monHoe cobpanue counHenuii) . fiif 45
CHB R B A8 5 (nopsrokHas
CTTYTHUKOBast CBA3L) | 3 4H 3 1) “ T
¥ 38 {5 & 7 (upombiwteHHOCTD
cpencts casizu ) IBLIA CEB Y “ Bk 5 A
fk £ (maprHepcTBO CTpaTermyeckoro
cotpynHuectsa) . g s AN [F] 45 35 1 A
R 4R 58 , 40 SR B A i LA 9 3]t
AR I 2R A E 5 R 5
FL 2 ST FE AR A AR YE T K
Ko

T H AR R 5 A BRI AR v, AN
JE VAR IR G AR F A R A K
PE RN R | B R A
SERREE A SCHLPRIE SR B BRI 5 AL

a0 A P ] B ) e SR R | B 1Y

A L ACHEEAT 20 BT, DK R B 18T A6 R 40
W% e AR I — 2 R A T R S
Hh B ) R A5 AR I A I Y [ R
V5 AT S b A R 1 A B e T
BB A P B ) FASRE (Y g o
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Grammatical and Rhetorical Considerations
of Russian Translation of Chinese Vocabulary

in Business Communication
WANG Xinping NING Yanan
Changchun University of Science and Technology, College of Foreign Languages
Changchun, 130022, China

[Abstract] As a bridge of economic communication between Russia and China, business communica-
tion is an important way to promote economic exchange between the two peoples. The formal and pro-
grammatic nature of the official language style determines the accuracy and rigor of the words used in
business communication. At present, the Chinese translation of words in the process of business commu-
nication has been studied, but the Russian translation of words is rarely discussed. In this paper, we
take business communication discourse in different contexts as the corpus and focus on the selection of
word categortes and their usage characteristics, localization of vocabulary, and Russian translation of
business terms and abbreviations in the official language.

[Keywords] Business communication; Parts of speech selection: Localization of Russian translation;

Business terms and abbreviations
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&1 1e) 2 e A5 S48 il R B A SRR

RN TR S RN

RALE®

£ 232038 ¥ H

O OE.HRREHNR S EWG R LA BITRAE R A, R GFEL T W@
ey D ERELESAERE FERSE; EER PRAEBREAAERGE—;H A%
ST BRI R E ARAT & RATRIE . S B R R B MM BT EMF AR ET,
“BEIR KA BERE AB RO R IE R, LRGN G R e T

i RUE S @ B Ll S DR L S e

RASESE: /M@ bTd ;e L4k BB B B e H R e

—.5l58

2020 4, LB ) 7R A7 i Ak JE
BT R A A A AT B A B
T A0 R 5B, O 2019 AR R
14.1%  Hor, H 1494 13.5% , 1 b
TaBl 12248 75, HE4 2B 6
A" (Fp g AR SR A AR L 2021
1) 02021 45, 235 M ) A SE QAR ITAE
5 AL B PR R 1) TR S i | R A
B A 18 2% 4% J Bk W 1 0 R A A, B
BFHEE, H 5 5= RS 40 B B 48 37
Hoh ol % i 1 o B g o 1 08 S 26 e
A AN AFED” A T RIS G2l F2 e S
Al T LR, S SO AR vl ) R RS B A1 g
FER PRI 28 T R 2B b T A S e
BB FFB, A IRA IR
I | A2 H AV 0 6 P SRR B AR,
AR PR B, H A A e 8 5 4 S A
U BR T B R R A R
ELE L P WS G NS

OF &%, %, HiF, LEAL, LA @ EEE LS

Uil A (R R B b A7 AE — S (il e
5,2017:99) , Helh | Bl [5 P Ak A e
AARKZEWE, JoH R A S fHaE T
T AN 2 & R B AN N REA SCGE
EINVEER, EENRACR ET
I, AR SCEE 92 2o ) B4 ZE4E
Fyon A B4, i L SOl A T A
A A, i i) JHE P A AR Y T R R
IR AT, 7EBHEE H AT ST A
JEFR) S SR B R

T REIMNE B ERE AL TF
EHEE

TR T A G BT R R B
FEAM I B R 37, WNE B T1
THAEE HE2EVY BT R84 A dm VR
RS8N SR A 0 SRR LRI |
2] B I S5 R T e A A T
BN A 2R S, e
MRTREAN 247, IARAESR R, 18 24
SETE B 130 B 1 35 10 [R) RS, 78 8 SC 4

QA 4, 7, 8%, LEME BT S AR L4 AT 6 8 BB, 0T &
AR EHEBRALAEGHER L EIERAD A TELASRAGEE QR S EISMFHT (B

SK2019A0569) I B i R

e 59028Q 45 9



P15 Ei% (BUSINESS TRANSLATION)

PRSI S INE, AT AR R R R PR

DOl 5 TR 2 HH TR, 22 B R 36

B S5 19 251 i B Mg A, Horp i R

R BN R A S E R AR —F R

P e A 1) A3l B4
o i AR R 3
B/ SR 11 19 20.6%
i/ 5
Scykpa that | ORI E 12
YREELFRAASE | PR 24 38 41.3%
- TR L — 2
A Jry st B A JRy i E AN & 21
SRS | SRR 29 20 54-3%
U il R 18
GEEREE | R 27 77 83.7%
HB I i 1% 32

LR Freelibgt

LRI 1] TR Al 5 B0 S 55 THT 1) 1
45, i 2 ou b8, e sl
AL HAT AN Al Bk o H AT, K2Rk
[ 7R fe A 0 2 Al % 1 9 SO A i, {H
D3 /0 W S B HBE SOl e AN 8
HAR, — TR fr el ik
RGN, 2R SR S 4 PE AR IR S 42 FR 70
2 B M e, (B 7R A SR AR
FOAN B B SCA A T BOAN E B E AE
S oML R TR R B4R S i AR e
i 1) 3 T, AR R AR o A S S
i o B R R Y 1T A BE M BT (B IE)
AR A E H B TR R S
T AR SR TESCHT A, (5 RS Y
an A & T e B S5 D T AN SRR
HNESCA BN AR D I DL

AL A RSB R R A A AL T

A 3 5% AR Y 11 58 B R
5%, %815 LR 20.6%

2. 3Ok ER | AU0E EE Bl SR A A
B

H AT, 22 B8 1 B A 5 9 SCAE il
FFAE ) —AR 5 H R S0 S SOA
A P SO B R (NGB A R PFES
g AREREEERSE) , LA b A e B
RIRAH B L, FEEPTERE
Fi A A 2 SCA A A 56 B 45 A0 B SC
AR Z U, R R AR
B 1 95 SC A9 i | A B Corporate Cul-
ture , 4 43 45 & A9 AL SO 55 1 /& Ve-
dios I8 KK ] B A PF 23 515 i o &5 1 24 w25
LA Sales & Service |, 87 12 Ser-
vice Introduce 13 ki 1) 8 5 52 o 75 kb
T, i R A (B O SOl Y A 3 R A
(About Conch) fe 1% — Bef# 44 i L5

e 59029Q@ 5 0



P18 % (BUSINESS TRANSLATION)

7D [ IR A A SO B B RN Hh e R
P LY IR

WA, A S i A 118 3 SC 48 i 12 A
TEAINE TR R IR AN B — 1 R i
5 S A [ SO R R I A 2
4 F By Masteel Group, {H 2 7E Website
gl Message from the chairman % FH A
+& Magang, M 7E Contact Us B #H7~ %) X
+& Magang (Group) Holding Company Ltd
F11 Maanshan Iron & Steel Company Ltd
G R AR RE R A I G O, 3
HRABA L — , S DE TR, 55
5B RR AR o P AN, Sl B AT (0,5 SC A il
1 Banner [& i %53 : Our Value: Cre-
ate achieves future, [M 7E Culture g B 5
% : Our Value: Creation achieves fu-
ture! . 15 A5 1Y A1 B B 5 18 3R 08 A Bt
— T H A — R A Rh ke, 18
AR AMETER P RS A IERL,
P RE L B TS B SRR
Al

KO AR SE I, [RIAR A7 AR F R il
1557 [ e 1Y) 18 ) 975 22 bt BT 5 1) IS [
NG AT E Y SRR E P EER v NTZE 2
38 G A B g A ) e SCAR il o A
TE I RSO SEER I 12 58 h e RE 1Y
UF RIEAG W25, B5 LR
41.3%:

3. A Jry A et B AS A A AN B

LRGN ) B A S S AT Y
Ty — A5 H B A A S e B At
BEAN Bz BN S| JFG T,
A REAR LT 2 R S 250 7 1 Y380 B AR i
EE 3 U e B 2 R AR
Al ik H AR A9 0, 2 Y Jaf 119 9 S

Al 0 B AUHE MR A SR AN A B Y
0% G [ s 15, 25 B w8 V00 B8 5 JE A IR
TR A 2% ABOUT US H YA E #
A U S AT N, IR TR Y
YA H TR AR TP e
(AT R BRER BT, e SO i 2ok e, B
RN R R 2% 5 Speech of Pres-
ident ST P4 25 M RIS B AN T ff 5 5L
Wi EEaT o B9 Flagship product HE R BEA
Ji HH 75 s Leave a message FHEJE 2214
ENCE R (PN CSE a0 & S '
Aol & H B RE, EE AT AN
IO B H & B AR Az e M
55 AH B ALAS 5 LA B AnHEAS B G
PRLWA R AN P e R RO Y
Products & Services M H 5 N % 4w HE 19
EIRINDONCIREE A=R- 9=t

K830 oy By SE B, DL SCA AR AE
A R 1) A SR AL LB T R
LR HE U B R ORI
i HE 155 50 284 3, P 21 4K
29 o HIAFAEA T R AN & A& RESmHEAS
R AN R 54.3%

4. {5 E B4 1g

CRAD ) B A S0 SCA A R A
FEHNERIE T, A EAREREE TR
News & Events 55 77 22 455 485 W B 1) 1l
B, 15 DLUE (34 3 45 Jre 0t 72 v 1980 2
i H R =R RN T B E AR, AR 2
A ZEAE A S R RS A 1 O A S I e
HimE G BB BB H A LAERE R
IS8 A o A0, 22 p [ P 0 S A i
2016 4 = HA R BT, 56 22 20 w) B B hl
T AT ST 2018 AR AE Lo HE A B
HIAR Z 250 ) B4 ZE AT R F 6

© 59030 Cg. 0



IR PE B, A ) 98 e AR R E AN
1o, il 2 B RS i L B ek, L S
MR E B TR L L
R, il A BUKFA R A
S SO B AR R A BB S i /) B
NI R

SR 3 S by
WEE A B AR Z a4 EFE R
b AR SE (SR A T BT AR I
BEER IR 77 KA 3, Ho 18 SHUR
HE 27 AR 32 ZE g 0
1% 85 H RS 83.7% . E AR , WA TRZ 4]
[ia) TR A1 14 0 SC AR ol £ L A BT L
15 K BRF , U022 1800 T 4E [ ) News cen-
ter, A HE SR K F% BE Y News & Events,
VLVEVLHL Y Events, 77 Ji [ 5 (1 News
SEMR H (A5 H A A ) BY 5 A 10 B
B EE

= EHEZEINm B AR
I RERE R AR

— R A, A 1) B A 3 R R DA
Fhn T =R R AR S Re, L E
IR % R LIB AN F R E
[Fi] Rt e 2 /0 B 2 5, O A
FE R4l DA A E AR
B RS T  TRE E, AT ReE B
Ah i B A ZE R et AR 25 i A A
H RIS 2 B A 3 T8 S A SR AR
HODEAR BRI N, R AR
AR A R E A R, EE L
“HE AR A S AT R T, HoA
HEP Ry B T, R AU Db ) B
M5, 4 S AR sl A A 1) AL, A S T LA
TE#RE H 15 (Skopos theory ) F8 & T,
AR B B RERUR B A 10O BB

P15 Ei% (BUSINESS TRANSLATION)

25 2 R R A
TENG 96 B B T W o A U A
D5 R 3 B S SO AR

1. f SR s B MERE

fa e ol (05 N E N B T 2 e A e G
B A SE AR, S SCAR BB A
MEFA B E MRS SR T 5
24P R SE AL Y b SR I N 1B
L ST AT P S B [ Pl T LA
HE T R 5 % A5 1) % T2 19 18 5
SCAA G, BIAE A 2 09 H SCAR i B
AL “English” 18 5 A9 A 11§42 , B
W A% ] TR A P B LB R 4
A ZE BT A B SO A R
O 3% L £ [ Pl g R s S 4 R
NS 3 B E B e M R
PR EE T 1 o 12 S A B RS . e e R
b — 3 A SR AL | PE RN B
HERE A BIE TR N Sl LA 4 RS
e i LD 2 21 P N B E < €
RURRAR LA B A RT3 7 (I
e ,2018:152) o T Ak —Hl " B AN
TS <t T ) B 7 AR e A Al 18—
R £ 49 AR 48 IR e 2050 A 0 S A il
i 7 AR RIS 2R B L
AT AH A o T A AL B
I A O DESCA Y I B BT g 4 0
SCARVE A R L R RE

2. BHUAEHE ST AL I 4

TERLAIM TR A 3 ) T SRl A
S PR AP SC AR vl T A T i, 1S R
LA S U Bl = T R R
R B i, L AR 22 B SO AT
FERETE FIME PFE AEEL e S
B DA R e N 1 — A5 T B AR

e 59031 Qg 0



P18 % (BUSINESS TRANSLATION)

R TR A B, A AR, S0 SC 4 i 114
B R BN 5 U 3 K T (Hans J.
Vermeer) 35 i, #5% H 095m 00 H 03k
HI|” (skopos rule) A Bl F “fift e 2555 0
g BRI ERIE U TS IR
F AR RS Z M p AR (R AR
FZEHE,2015:7) R F Z, BRI 2
FH 0 A5 H Y sk P 1Y, T e g H
(1) 11 i B DR 3R R R SC I 32 1 SC
AT S MG L TR AN AC BT R o DX bk A
a e E H I EETE 5 R AR H 1Y A H
R JM A PE B RB R I SO 2 B
H AR A2 AL ALER 7 58 2005 B sk
PR SCATIT L o e T WL $3e B B py ik
R A 1o 78 g A 1) 5 SC AR i el 5 LA
HEEZ R (HB) BE, 04505 #
o 1) i SRR e Ry SR BRI, SR
15 oA BRR B A 1 R A B R
oK, 7 78 A PR ) SO SRR AT
F R BB G R R R | A SR
Ak B RS 18 AL B R, SR ECE S
S, BT SCAS (7 8 B i (R
HA,2018:119) , B 1 TN AN 5,
“EAATHE” B 5 ST sl B =
FLRSHRAE b, o] DA G v A B st
IS SCA A B 7 T A 20 Pl s B R e A
1) B35 B B DS A A E SO
HEAT 4 S5 R0 B0 A3 5 0o 35 SCA T SR
Fi | %13 2P R JEL AR AR S T 1) 9
B AL RS 2E S T EANE AL
I, el I L 220 A i 75 3 5 0 R B
KBRS BEAS 5 O B AR SEAZ 0 1 PE
R 15 it T 22 A S S B R A1 5 M
Ak 5 2% Tk A A B 1 AT i 2 TP B R AR
ORI E ST 0 F 2, SRR R

TR ER T, B B A B
JME Ak BB 2R, BB Sh v
TE TR 25 0 SE A R N4 52 O B, 0
Ak MR e L R A A N e
T SCR R SCA P E BN A B
AN, A IR TP R S0 RE
MBI OB PN T N B
T TR RE A S AR R A A
a2 M S AR R B SO
i SN P R A RCTE

3. M3 M HL R S S fk

A1 1) B A5 A 1) % SC A o AL B
Tty R R EE B a0 H a9k R
Hh BT EAF G H B LRI (coherence
rule ) A1 VBB HI)” (fidelity rule) o
Bk R SOR e A fE R (H
RRSOA) whZHRE 8 T B H AR 5252 5 1K
SO E R 7 SRR, A R
SRR GE SCAS B E SOAAG A
TR 27 (R AR 2% /14, 2015:8) ,{H
AR R B 2 ph R S 3
FF AR EE T (] IRe A, phy 53 H AR T
JF B AT LLFE & B H i 8 Ak &
0o PRI, AR B i S8 0 SO Al Y SOA
B, — 7 T s S AT e 5 S H AR A7
RSO SO e IR R S
B AT EE MR AT e A S — T
i 3 G 2 B A Al i RS
Vi T e SO BRA w1 A1 Jmy 3%t
it v A R 1% DG C T A B B R N
$7 81 2 #8 (Harold D. Lasswell ) Z( #%
P WA, B “Who (FE) | Says
What (5% T 1) .In Which Channel
(G B BEAEE ) \To Whom ([n]3ER) |
With What Effect (45 fBERCR) 7 Gl

e 59032Cq0



vk EH#,2016:31) , 8 = A 393
Aty 1B S T SR Y A R
BT, PTRE  H 3E B R
aik L BOA ) AL A S, 0 R AR
BRI R R AR R
T8 5 SCAEFNTH 2.0 45 T 1H Y 22
S, (R SO SRR B ALY
[) IRy, 2 e AR 4 B A H A i A
67, A5 DA /D 55 SO B AR T e H
BE 2 BT 5K, FE AR 15 SUAR A BRI AL
o R SR BB AL NS A 9 ST A
BUA A1 ey BLER S, AR AR A B [y A1
IS ST A ity 1) ) A B e A A, R
BB B H AR HER, VT L R S
SCAH ) “Who we are (723 HIAEN ) |
What we do ( £ 4 3 %) . How we do it
(CEB L) (FRA42,2018:100) 5E N
25 AR E L ITE Products \Servic-
es ., Solutions I Company P Al 3= % J7
AT, A LA 5 A8 ks ¥y AR A5 | 7 Skl
FIFUF PRV AN, e 4 TR A
AT, AN Rk LR aG T  EERH
ThD A, B A8 A B A ) (Visual
Identity) , 7 B A 305 344 7 L REUASE
L R RSO A AR ) 2 5 RE
A 1 [vi) B Al gl A B 1 A SR 0 T
L A6 VRN S B A A 2 R O U
At b L BR T4 BY Hotline , Fax 1 Email
B IH A, 38 W LLAn A Skype., Online
Feedback . Tweeter , LinkedIn , Facebook .
Instagram Fl YouTube EATRA 4541
LS 0 A I B | R AR vl 1 22 LB
REFNANE IRAE A, Rk A b ) AU B £
1% B ST 4 vl 75 1 R FH UTF-8 4 &
TG, DAk A H B B BUAS 174 A5

P15 Ei% (BUSINESS TRANSLATION)

12 R R SE 44 vl B MY Arial . Verdana .
Helvetica 55 , i B0 (1 FH R 8 55 v S
15 L0 7 BT A A 3 SN T
JE P, o RN B R ) R B O
R RS LA R S RS RIS B RS
FL AR, BN TR E
B AE” RN 5 [ £ 7 TR e A AT 37 [
BRAL i R R RS il
4. JRFHUHT A B4
A1 1) TR A £ 5 SC AR 0 A6 Y — {1
e 3h [ R 1 S BB SRy, LA
TR A 2 2E b IRHS L2 S A S S A
5 RSB R B MEE B IS
— [, EEER AP 1] B fE 4 1 R A
Al 7 P 2 — 2D v AR RE S,
I A ARl ) A0 AR s A
il (%) I AfE R B A L, M A L 9 A
ORI NS S R T = | N
BN B S SOl T T A
it TH AR R, AR A A R R R I
Ry e, A S T30 207, 1 EE 0 SC A oy
()BT R0 v R, D) B 3R T B A RS

TEZ P R AT e e
M. 45e

LRI ) B Al S5 BB S A il A
RS e SR D2 S RS
U B R BB CR RE 22 N I,
A1) B R A BR T 257 2 A B S 4T
Y2 I LB , TR B A B S R R
IPRE 25 284, 32 T+ B B AL 482 RE
TIFIIRN- 5 s B O S IR, g ok
B FE T A 3 5 S Al A7 A P 5 Al
BN AE , R e s 1 S A S SRR
AT IB R, A BB 42 5 oL e 75 A 2 1Y
ah JRBSFIE R, BV & 44 i a8

@/@\@ 033 @/@\9



P18 % (BUSINESS TRANSLATION)

81 , $& TH b 56 A% O BB 54 77 AT
BRI AE T Sk i, B 2 10 ¢ s A
7 TR e A R B R 4 i R FT S
LR T A 5 B SCA bl R
KR E M Z B, BN E 285l
BORINERRZ B, BANERBOR Z ] 5
SRR P 31 2 I, B SRR
T AN, LRI 1] TR 56 0o 7 AL 17
SRR AN 5 5% J il b R B
B A e R SR R I

References (5% X k)

[1]Hefei Customs of the People's
Republic of China. 2021. 2020 Anhui
Province Foreign Trade Situation Press
Conference. http://sjs.customs.gov.cn/he-
fei_customs/479674/479676/3518379/
index.html.

(F A R A B 6 RE 4 #2020
55 B SN R e oL AT BB R(EB/
OL]. (2021-01-19).

[2]Hu, X. J. 2017. Research on the
Standardization of Brand Translation.
Beijing: Minzu University of China Press.

(82422017 5o W 80 38 B3 AL BT
G AR R Rk S AL )

[3]Qiu, R. Y. 2018. Cross-border E-
commerce from the Perspective of Big Da-
ta. Guangzhou: Nanfang Daily Press.

(BR4m 322018 K SR A T 6935
BER.EMN B B3R RAL)

[4]Xia0, B. & Wang, Q. 2016. The
Power of Advertising. Shanghai: Shanghai

Jiaotong University Press.

(7 vk, 2 36.2016. & & H . £

b 38 K RAL)

[5]Xie, Y. J. 2018. Strategies for
English Websites Translation Under the
Perspective of Skopos Theory. Journal of
Shandong Agriculture and FEngineering

University.

S E A h R E 0 Rk (L RRE AR
ZIRF), 5% 64,5 119-120 8 )

[6]Zhang, D. D. & Jiang, L. W.
2015. Functional Translation Theory and
Applied Translation. Harbin: Harbin En-
gineering University Press.

(B R, £ A #2015, i a8 52
RN EFARABALAEL
2K S B AL )

[7]Zhang, J. Q. 2018. On the For-
eign Publicity Translation of Famous An-
hui Enterprises from the Perspective of
the Belt and Road Initiative. Journal of
Chizhou Unuversity.

(FRAA2018. %4 b ¥
EFA .M F IR FIR), 5% 40,5
99-101 &)

e 59034Q@ 5 9



P15 Ei% (BUSINESS TRANSLATION)

A Probe 1nto the Problems and
Countermeasures of English Websites
of Anhui Export-oriented Enterprises

MENG Yan ZHANG Jiuquan

School of Foreign Languages, Huainan Normal University, Huainan, 232038, China

[Abstract] Through surveying, sorting and analyzing the English websites of 92 export-oriented enter-
prises in Anhui, we identified such four types of prominent problems, namely, some have not built, or
Just built some parts of their English websites; the English websites are rife with grammatical errors,
Chinglish, and inconsistent expressions; the English websites have improper layout designs and struc-
tural arrangements; and the enterprises fail to update their English websites timely. In response to
these problems, we propose some countermeasures and suggestions under the guidance of Skopos theo-
ry, ie., "immediate establishment, professional translating, beautification and professionalism, and
timely update of the websites", hoping to help export-oriented enterprises in Anhui to build well their
English websites and accelerate the pace of their "Going Abroad" strategy.

[ Keywords ] export-oriented enterprises in Anhui; English websites; prominent problems; Skopos theo-

ry; countermeasures and suggestions
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Cultivating Your Leadership in Global
Business Communication through Business
English

WANG Lufeng

Beijing Foreign Studies University, Beijing, 100089, China

[Abstract] The article introduces written and oral forms of business communication and analyzes the

language features and their employment based on the book English for Business Communication,

which provides a special perspective and a comprehensive introduction to study business English. The

article then discusses ways and language skills in conveying messages with different purposes, and pro-

vides practical guidance for professionals in employment and business negotiations. The analysis and

reviews based on the book could be helpful in guiding your thinking and behaviour, broaden your hori-

zons, thus cultivate your communicative ability in business environment.

[Keywords] business English; business communication; skills

The writer Mable Chan is currently
a research assistant professor engaged in
applied linguistics and business commu-
nication research at The Hong Kong
Polytechnic University. The book Eng-
lish for Business Communication, pub-
lished by Routledge, gives comprehen-
sive introduction for students and profes-
sionals who are studying English for
business, and provides practical guid-
ance for professionals for their efficient
communication in real business world.

This book reflects the trends in busi-
ness communication, introduces communi-
cation by social media, examines the per-
suasive messages, introduces informal

English and English for socialization,

and discusses business negotiations.

In business communication, the two
main ways of communication are in spo-
ken and written forms. For written com-
munication, email has been a primary
and essential means in the workplace.
This could be explained that email is by
far the most economical way of sending
messages. Invitation messages, business
reports are also major business written
forms. On the other hand, spoken com-
munication is found to be particularly im-
portant. For example, oral English skills
are important for customer visit and rela-
tionship building. Spoken and written
needs for professional communication al-

so cover phone conversations, presenta-

(DWang Lufeng, male, lecturer, ph. d candidate, research field: international business; area studies
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tions, meetings (including virtual ones),
negotiations, interviews, socialising, busi-
ness correspondence, business plans, busi-
ness proposals and persuasive communi-
cation, and the emerging use of social
networking sites.

Understanding the purpose and na-
ture of business English is necessary:
"At its heart, business English is no dif-
ferent to standard English. The purpose
of both is the same: clear and efficient
communication. Business English, how-
ever, has some distinct differences to the
English used at home or in general con-
versations at work" (Watson, 2012).

Though a high English language
proficiency level does not necessarily
make you an effective communicator in
the workplace, the proper use of busi-
ness English is the key. Generally, busi-
ness English has its distinct features, in-
cluding being concise and simple, being
positive and using familiar words. In
workplace communication, the purpose
is to facilitate understanding and commu-
nication and plain English has been en-
couraged. There are rules and principles
governing business communication that
should be observed. Simplicity comes as
the first principle. Use common and sim-
ple words readers are familiar with and
avoid business jargon that is old— fash-
ioned and clumsy. Then comes the prin-

ciple of conciseness. Conciseness does

P15 Ei% (BUSINESS TRANSLATION)

not necessarily mean short. It means us-
ing the least number of words to convey
the same meaning. Besides, in business
writing, the tone is very important. Try to
be as polite as possible and the tone
should be positive (instead of being neu-
tral or negative). For example, compare
"We do not have time to arrange installa-
tion in person." with "Our staff are busy
with larger accounts. We are happy to ar-
range installation for you. Please let us
know your availability." The former sen-
tence reflects a sense of subjectiveness,
ignoring the customers' availability. Where-
as the latter one explains from the view
of customers, showing a respect and a
positive attitude.

In written communication, email is
an important means in business commu-
nication. Even with a number of emerg-
ing communication means in this social
age, like wikis, social networking, micro—
blogging and desktop videoconferencing,
email remains the most popular choice of
communication channel and has its ad-
vantages. To write an effective email,
there are several principles to follow to
ensure readability and communication.
1) Use a descriptive subject line. 2) Be
concise. 3) Note the formality of email. A
study revealed that the most common
way to open an email is Dear + first
name (49%), followed by Hi + first name

(32%) and Dear + first name + last name
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(8%). 4) Note intertextuality of email and
language. Adverbs and temporal expres-
sions (e.g. previously; today; tomorrow;
yesterday; next; last; later; soon/soonest)
are used to denote the sequencing of
texts in a discourse flow, also signal in-
tertextuality in the emails examined. 5)
Use reminders tactfully. Make sure that
reminders shall be sent in a friendly and
polite tone, write a new deadline for the
recipient to reply and end with a Thank
you.

There are some common language
errors worth noting in writing emails,
such as: 1) Please and kindly. It is
thought that please and kindly together
could show politeness. Actually, please
and kindly should not be used together.
Please alone is good enough and Kindly
has a similar meaning as please, but it
conveys a sense of being annoyed or dis-
contented. 2) Perusal. Perusal is a noun
and the verb is peruse. This is a formal
expression meaning reading carefully.
Unfortunately, people use it to mean
skimming or scanning, as shown in the
following examples, a. You should pe-
ruse the information quickly and submit
a report to me. b. The CV should be pre-
pared in a way that can help readers pe-
ruse relevant information easily and
quickly. In these examples, peruse shall
be replaced by skim and scan. 3) In de-

tail or in details. There is no such a form

of in details as its adverbial phrase. The
writer quotes some tips of email eti-
quette, which are quite useful. Other
words worth noting are staff vs staffs,
worth vs is worth, and bad vs badly.
Those points may be neglected but are
important.

In the workplace, negative messag-
es, including notices of canceled flights,
product recalls, constructive criticism ap-
pear frequently and it is common to de-
liver negative messages to customers,
staff members and so on. How to convey
negative and goodwill messages?

It is suggested that negative messag-
es delivered in indirect or direct speech.
The writer states that "a simple way to re-
member the difference between the two
approaches is to work out if the bad news
comes before the explanation or reasons.
If this is the case, then the direct ap-
proach is used. Alternatively, if the rea-
sons come before the bad news, the indi-
rect approach is used." It is found that
indirect speech is more effective in pre-
serving the face of the recipient, and is a
preferred approach in writing negative
messages. Several methods could be con-
sidered when applying indirect speech:
A buffer is used to delay the bad news,
thus prepares the readers for the bad
news. You may take a good news, an ap-
preciation, any facts, an understanding

and an apology to buffer bad news. Rea-
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sons could also be explained to soften the
negative impact. There are other ways to
de—emphasize a negative message, 1) Pas-
sive constructions. 2) Implying a refusal.
3) Accentuating the positive. In the end,
the message establishes goodwill. The
style is formal in the first paragraph when
offering condolences, and it is more neu-
tral and straightforward in expressing in-
volvement.

Goodwill messages refer to messages
for appreciation, congratulations, sympa-
thy/condolence and invitation. You shall
show care and sincerity in goodwill mes-
sages. In such messages, you may start by
expressing initial thanks/congratulations/
invitation to reveal the purpose. Then,
you shall show sincerity by adding your
personal comments.

Invitation messages and enquiry
messages are special cases of goodwill
messages since they actually imply per-
suasion, and you ask sb to do something
for a favor. When taking a persuasion,
you need to influence one's views with
skills. More than ever, persuasive strate-
gy is essential in sales, public relation-
ship, personal relationship and corporate
management. Aristotle's three modes of
persuasion are most employed to analyze
this style: ethos (character); pathos (emo-
tion) and logos (reason and logic). Upon
the strategies in business English, The

writer summarized professor Robert B,
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Cialdini's six weapons of influence ac-
cording to his book Influence: The Psy-
chology of Persuasion (1993). The six
weapons are (1) reciprocation; (2) com-
mitment and consistency; (3) social proof;
(4) liking; (5) authority; and (6) scarcity.
Generally, direct and indirect ap-
proaches are employed in persuasive
messages. Indirect approach is pre-
ferred in complex situations. For exam-
ple, when you ask for a donation, indi-
rect approach could be employed to ex-
plain the needs and build the desire to
offer help with any positive words, like
exciting developments, marvelous sum
of and high quality. Meanwhile, convinc-
ing arguments shall be used to state
needs and the expected outcomes with a
clear structure. Take persuasive messag-
es on enquiry and invitation messages
as examples. Invitation messages intend
to invite sb to participate in an activity,
while enquiry messages refer to the mes-
sages that are mainly requests or re-
sponding to requests in the workplace.
Regarding their language features, both
grammatical words and content words
are used as persuasive appeals. Gram-
matical words express structural rela-
tionship with other words in a sentence.
They provide more information about
the nouns (e.g. using prepositions of
place or time), give reasons or purposes

(e.g. to—infinitive) or indicate the rela-
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tionship between ideas or events (e.g.
conjunctions). Content words carry specif-
ic meanings and they can be nouns, ad-
jectives or verbs. Persuasiveness is fur-
ther grouped in semantic categories be-
longing to different meaning groups. Gen-
erally, meanings are related to percep-
tion (e.g. emotion, psychology), culture
(e.g. social actions, relation), concept (e.
g. time, quantity, quality) and life experi-
ence (e.g. money, country, world).

Business reports are formal written
documents in the workplace. A business
report is an organised and objective pre-
sentation of facts needed to make deci-
sions and solve problems. Business re-
ports are divided into different types ac-
cording to function (informational/analyt-
ical); time (periodic/progress/special); for-
mality (personal/impersonal); and format
(memo/letter/form/report). The writer main-
ly focuses on formal reports.

In writing report findings, hedging
devices are commonly used. If you want
to express your thinking: words like esti-
mate, indicate could be applied since
your comments may not be 100% true.
Another way of appearing "confidently
uncertain" is to use modal verbs such as
may, might, could and can. The follow-
ing adverbs are often used when a writer
wishes to express caution: probably, pos-
sibly, perhaps, maybe and so on. There

are several ways in which you can quali-

fy a generalization, such as generally,
largely, primarily, for the most part and
so on. You may properly use those fea-
tures to write a powerful and persuasive
report.

In drawing conclusions, some ex-
pressions are often used, such as The
findings clearly indicate that..., the study
has revealed that... If you express caution
in drawing conclusion, it can be ex-
pressed as the findings appear to, the re-
sults suggest that...

In writing business reports, you
need to describe trends and compare and
contrast. Words like increase, decline,
fluctuate, soar describe trends. Often,
those words are collocated with any ad-
verbs, such as gradually, significantly,
sharply.

Oral presentations, meetings, and
negotiations are oral forms of communi-
cation. The stylistic features of oral com-
munication are as follows: correct use of
deixis, frequent use of active voice, the
frequent occurrence of interrogatives and
imperatives, spontaneity phenomena, and
non—verbal communication.

Business presentation is a figure of
persuasive  speech, which can be
achieved a special effect by using words
in distinct ways, such as: Alliteration,
Irony, Pun and hyperbole. In doing busi-
ness presentation, you shall know your

audience well, and engage their interests
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and needs. To achieve the effect, you
may tell a story, a joke, assign a task and
$0 on.

According to an analysis conducted
by Evans (2013), the four most problem-
atic presentation skills are: (1) engaging
the interest of the audience; (2) handling
the audience's questions; (3) speaking in
a natural spoken style and (4) using ap-
propriate stress and intonation.

Business negotiations and meetings
are very important business communica-
tion means. An interview data revealed
two main difficulties: (1) language diffi-
culties and (2) cultural-related difficul-
ties. You need to first familiar with the
professional and national cultures. Some
culturally—embedded words or jokes may
influence the negotiation. The language
features are: the pronoun we is much em-
ployed since we can be inclusive or ex-
clusive and lessen that of the speaker's
responsibility for the action. Vague lan-
guage is also used to address the face
needs. Often there are three kinds of
vague languages: vague nouns (such as
things), vague approximators (about) and
(things like
that). Vague languages are employed to

vague category markers

create the impression of shared informa-
tion and therefore convergence. Deontic
modal verbs, like should, have to, must
are much seen in this style. Those words

are used in the core management practic-
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es of directing or instructing subordi-
nates.

The expected outcomes of any nego-
tiation may be either integrative or dis-
tributive. Integrative outcomes, or win—
win situations produce mutual benefits
to both the parties. Distributive negotia-
tion is a win—lose scenario in which the
negotiators believe that they have oppos-
ing interest and incompatible alternative
choices (Phatak, 1997). Americans tend
to have a short—term distributive way of
negotiation, while most Asians view ne-
gotiation as a long—term relationship and
a cooperative task.

How to conduct an effective negotia-
tion? There are several means.

(1) Active listening

This includes the ability to give ver-
bal and non-verbal feedback, for exam-
ple, by using verbal signals like Oh, yes
and non—verbal strategies like smiling,
making intensive eye contact and nod-
ding.

(2) Power strategies

There are three types of power strat-
egies. Legitimacy makes reference to
one's company, status, or competitors to
persuade. In hierarchical cultures, com-
pany status and negotiator role are sourc-
es of legitimate power that have implica-

tions for negotiator behaviour (Brett et

al., 1998; Leung, 1997).
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(3) Body language

Low context communicators (people
preferring to communicate directly; infor-
mation is explicit and relatively context—
free; English, Dutch; German; United
states; New Zealand) interacting with
high context communicators (people pre-
ferring to communicate indirectly; mean-
ing embedded in the context of the mes-
sage and must be inferred to be under-
stood; Chinese; Indian; Japanese; Kore-
an) should be mindful that

® non-verbal messages and ges-
tures may be as important as what is said;

® status and identity may be com-
municated non—verbally and require ap-
propriate acknowledgement;

® indirect routes and creative think-
ing are important alternatives to problem
solving when blocks are encountered.

For example, collectivists are very
much reluctant to express disagreement
openly. Consequently, non-verbal and
indirect communication cues play an im-
portant role in negotiation with collectiv-
ists.

Body gestures imply differently in
different cultures, thus it is important to
read the body language.

Analysis of stylistic features would
facilitate business communication, in ad-
dition, any cultures and skills are also
important. More practice would help

your business communication capability.
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B BIPHORIE G A SCLL 2021 416
A #RT(ARED) (Nature Communi-
cations) I 1) — s SCZ (“For The First
Time, Physicists Have Confirmed The
Enigmatic Waves That Cause Auroras” )
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JE 3 : So a team of scientists led by
physicist Jim Schroeder of Wheaton Col-
lege used the Large Plasma Device
(LAPD) at the University of California
Los Angeles to take a closer look at the
phenomenon.
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J5i 3 : Now, for the first time, scien-
tists have demonstrated and confirmed
the mechanism whereby the particle ac-

celeration occurs—by replicating the pro-

cess in a laboratory.

A S A4 BFEEGAM E i 7 T B
= PR HZIE AR , B UGE I ERR TR
TS A AR

S3AT B EE A R R IR A A 4
| 1l HAT B 5 2R 44 ), R AT LA
AT E A o AE B R AR A I, S5
44 i gl 1 Y acceleration ﬁ%& gL
] P AR R T F O
R, LI H E@Eu%ﬁ%”}%*/u,
2 VR ) R R S NI G |
UiRZ A 8

2wl g R R R SRR 1 — flﬁl
RURRREL, AT SCIERR , S5 MRG0 , e
2o Hh A IR A 1 44 el Al &t A T%&]—
BRI , B T BRI AR R SRR
WK ) A A R B B A A R
Sl o T FAT Bl 1 2 A ML A7 A 4
fil A +of + 44 57, Bl & FE 1 4 5
A DLRE B A , T of + 44 5l R 4%
a A5 GE 7T B & 5%, W0 prohibition of
KA A

2. Bl 1 4 il

R AR IR R RS R
BIRERARE | R AT SO R R e EE '43@]

chemical weapons 2%

s MR A4 SR B DU AR 22 9 a b
2 YR AR ) 42 L B
TR IR i A 1 S S 8l ] AR
ASBAT S E R B 5e], 18 HA )RR 1 S i
At T IIRAR H A7 5 35 22, W i
s 1 o AR i v 68 (e FH 19 20 3 7
s AT IRE ] DB B % 44 5]

153

J5L 3 : The idea that these waves can
energize the electrons that create the au-
rora goes back more than four decades,
but this is the first time we've been able

to confirm definitively that it works.

RO B LR A AT LD R A A
7 T SR L AE I O AR T LGB ) 21 40
ZAFEH] ,@la_xeﬁﬁ%—?}*’\ﬁ'é%fﬁﬁ%%
TEMERL
ST AEE ARG S5 S0 works
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RURE, ST 445 VR S JE Bk A it
IIEFHET*““iéﬁ%lﬂﬁ%é%ﬂ%ﬁx[@”
AR SC A ARG, R, YRR
4
JiL 3C : This challenging experiment
required a measurement of the very small
population of electrons moving down the
LAPD chamber at nearly the same speed
numbering less

than one in a thousand of the electrons

as the Alfvén waves,

in the plasma.
A S 3E TH AT PRB P A B 2L
AR E T, LG AP SRR
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JiL 3C : They found that the Alfvén
waves transferred energy to electrons
with a resonance with the waves—a ve-
locity similar to the waves' phase veloci-
ty.

e S« At SR BT A S it e
Pl Al AR 40 v 1, JLARAY SR
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Jii 3C : Measurements revealed this
small population of electrons undergoes
"resonant acceleration" by the Alfvén
wave's electric field, similar to a surfer

catching a wave and being continually
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accelerated as the surfer moves along
with the wave.
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Jit 3C : We know it's produced by
particles blown in from solar storms, ac-
celerated along Earth's magnetic field
lines to the higher latitudes, where they

rain down into the upper atmosphere.
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Ji 3C : This is a cylindrical vacuum
chamber 20 meters long (66 feet) and 1
meter (3.3 ft) in diameter, with a power-
ful magnetic field.
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Ji 3L : The agreement of the rate of
energization per electron between the ex-
periment and an auroral model establish-

es the final connection needed to show

we have provided direct experimental
confirmation.
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Jii3C : One of the most breathtaking-
ly beautiful sights our skies can muster
is the dancing glow of auroral lights.
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Jii 3C : There, interactions with the par-
ticles in the atmosphere generate curtains of
light that shimmer across the sky.
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JiL 3 : Bob is patient and careful
than Jack, which makes Bob more suit-

able to be an observer in this experi-

ment.
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Study on the Application of Conversion
of Parts of Speech in EST Translation

LI Xiaohong ZHANG Yanli

School of Foreign Languages, Shenyang Ligong University, Shenyang, 110159, China

[Abstract] EST translation is crucial in learning advanced technologies from foreign countries.
Due to the differences between English and Chinese, conversion of parts of speech has become one of the
most common and efficient methods in translation, especially in EST translation. Based on some cases,
this paper summarizes common types of conversion in EST translation and studies its application, and
points out the great significance of conversion of parts of speech in EST translation.

[Keywords] EST Translation; differences between English and Chinese; translation methods; con-

verston of parts of speech
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ROAIRE B S A R B e A T AR Bl
B S AT

£EE ke’
Wy 110034 F

TG EE TR

B E AR e kAR AR R R AR K Bl S SRR SAYE T P
T, EAERMEREANAREIMIBMY ZNERZARZ — FHRRLHESHETH
BTRANGPE , KM BT RERTE, R, GR2LOHENFILELEETE, BaltEs—
RSB ERRAZ T EPHELERN CLFIN B AR S FH TR, (2K
B RAZ R E A PSR 0 AT R — B FT 09483, AR 24ty A B TR R AR R
FBFE PR R IL T X, o AT P RIS AR KB L AR L M EE R AP IS

B H T B R AR R E SRR A B IR R B AR E &

RASERE  F24nsh 2 5 W ARESE, 2 B 4

— IR PR B

1. B LA A &

AL o | T R Y AW
BT AT Y O S8 A8 (A8 A S5 A1 3
[l 58 SR TR R T By R 2
P A AL AR R |, BEmZ
Ryt 5, FPSR S FIRR R 225 22 2R
RIS B TE R T By ) 2
AMAEAS [F) £ J32 55t BH BE g 7 N KE 2 0
Herd g A AL RO B RS

ARG, BEmT AN FRRE S A,

WA 5, Bamgy s — A 2R
MBS, B N RE RIS ) 45 2R B
TR B&E TR BE R R 07
AR

3 7% I 4 8 1R (Lakoff & John-
son)(1980) 7EFRAMHE LA AE A7 1 Bigy ) —

DERA, Jo, #dZ, AT 6: E B3R b T F
@AM, I, Bl FA T 6 SR AR R

2 P A HE 3 e 2 G (Conceptual
Metaphor Theory, & #% CMT)5 | 8% T F&ri
58 SHI Y — 35 SR M iy . CMT 32 R
WY P L A 3 28 )y — R S ) 2 L
Bl s —KEZE Y (Lakoff & Johnson,1980:
5), Famy7EFRAM B H H AR T A A
1, EAMEAAAETRE S i A B
SRR T Ryt FRAM S A TEI K
AOME & R4 TEAH F Bt i) (La-
koff & Johnson, 1980:4) . [ My P & 52
By AT H LB R AR A — 8 1 i
T o i 1 A e N RBE 1b R AR 1Y
SRS R AR BRIz AR LB ITR Y
BB R W RIS B R B R
R RTEIE A FAAAE T3R5 5 P 7Es2
AR TR S A RN A R
TGRSR T A AR SRty T AR
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A A A7 D7 SRR R Y, ARG 5 7R
FABLEE B E R R AR T
AR RE I SR AL 1 AR LB A R T
i, BRI A HL G M OE A T
ANARERBLGE AR W R G B S B
G BT B A, HAT PR Y 2
R R LRI TL S A, RIAI
JEAE

2. gy AR Bl o Y

b (RO 208 18 o 2 1 BHRGE
AFAE , TS AR A 55 e LA B i 5 3 AR B
(0, A R Sl 3 R 8, K
RGOS I TR TR A L
PR, N R AR R AR, 5
R ZE R 2 SR FERAT PR LI AR FRS
WA o ) 2R T4 — M e e L
e AT AT, [y ] 2 H) 0 1 R T
ArE SO R ] S5 R R 3 e — IR R
r AL AR R B RS T 5
FREAT PR S SRR 1 BRI S R AT
RIVasEE BRI PO 7 AR R B P A R I
ok 1R RT A RS AR ORI
polf €

T e e e B 2 i ] i A R D
AR BRI AR B 2IE  DRRRAT 982 ]
SE ), ANRTRE I E S AL, TR B
JE R S T 1 TR A ) SRR S 1)
8 UL R R (s H RS
)5 HARERD G DO R AR T
RE IR TE TR B i 4
Al A SRR A R R RAT
98, ARUEARE R, R BTLLL B
FASE AP IRERAT R, T2 a8
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RE7E P A L AR AR v BT AR 1 T
FFAHEE B

Ve BB S R PR 250 5 8 H R
A i =R R AT e B R
A BARHER LT B, A B 4 s ]
5. 16 M1l E0Y , 38 7 75 A 709% 48 F 0
iR M o 0 PR R B RIS - 1
P (Mary Hesse) 2 $EH “— VIR F#P
SEFEaT” Y s o 2 B R A R A
VE )2 AR R R RR 0 AR AL 2 P
Wy ) — ol S AT AR B IS Ab A 2
IR BA A AU RIS R0 S R
P15 PR =) g T 48— iRy, Horp
IR DA — AL R Re  a EAE r A
RL: 1 B8 R B A T EAA R
B — R A BRI M, R
P Fil A 5 96 FB 22 [ o 40 “safeguard” , 9
SCHE R R — Rl R, DRI 2
F1%) B2 Jo8 R BRE , v SC % &7 R A, LRk
B S AR AR A R I R RS
SR a0 R ) ) B SECARE R L 2R
BT AN By SR AR a] 32 AR
AR AR T, A T T
i FH RS 2 [H]  TE R S L, FRAME
H i, “safeguard” FI“EY " ERFEH T
I PE o 09 R PR, H. “safe” B “&F 5§ 7,
“guard” F1“FE” FEFE Y L AIAHRIME, B
SEAR AR RN A AR VK, S5 TN
FlEEE 5 IR AN 2 [ BRI
a1 GG, B R bk ) S 4
FEASSINET )

— BN a R B A4

1. P A A s ) AL
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AR AR ER BB E A
FEAE AN B A AR 2 RARRE S A P
WAT , AN T) A S e T 5 v i ) R
CEEHL ABA N PERESE) o B it R A
SRR [ o B o S
K5 L B A — R B B T A R E 44
W JERZ R B AR R VR AR R AN TR Y
AE S AP TEAN TR R B R R B L R
AT IR B | [ AREREE ARG o8
FAFAD A8 9% J A5 S b TS S AR TR]
AT LAy =L 3 SE I B (A LS
GRS 25, F— i R
(BB AN —E REME D) — (I T %7
S RTAZE A A BRSO, il
I —FHER AL FE G ) A R
B R A A B RN H W RE I 2R
A S SR T 1 R S 1 R e A T R
fiff A FE A A A T R IR R 2 T
ARG BRI A, AR AR R SC Ak BR
SRt BT A S E A B R A
Hiah R H A AR r A ) m B B Y5 A p A
Sl AN — BB I AR B, R BRI
2R ) B A ] e 1 S R R e ST
AP R R TR A G TR T R R ) BT A
HEFRAREE .

2. Py A e A b s

BRI FART a4 B S i
s ) TR R SR Ay O W R
TE SV AR 2 [ R R B, T
SRR BEE T Rk (EAR LA
BR AR DURE vk Herp DU I
FHPIAR S T DAIE DU Rl RN R RS A1)
1B 4> BT FEIE DU 5 ik H B B B BE g S

AEpi , U] B R 44 Y RS i B
4 BT A T B R v B AR R
R RGP AR A (L b A5 40, AR %
PR, JE TR RS | 5224 B o

(1) e

T8 A R I A R 3 Py 23 ) B
S AR R e T SR R YA, R
53 T H R R 6, A B AR VAR
TR PR R SOR R E T PR R
A% B IReE , SR IR G R AR TP AR Y
PRy, FEAE IR B R SRR T 407 fidies
B AR AL R AR AT R, R
itk i A ] o TE B AR A R ] e
H B rAR aE i A | 5 s P
A, S R R R A S W] — 4 A R
an FEPE B B ARALE: , O S5 40 AR
B RARRIE R B A SR A B
H Y55 2% A5 P A g T ) AR R
JiT LAk 58 S48 DU A8 s s vh e AR
)1

— VW5 B “clean &
clear” , H#ERE B “AIAZ TR . “clean &
clear” AEREH T & B b Pk AT 05 049 5
PEAR AR O AR, B 18 s T )
AT LA B S e O T TR o 1117 AT A% 7]
ARt R 9 2 ST o %) L A
TP R , Vit g 2 42 N e AR
SEARARAS R, [RIBRI 5 1 2E S B TN
“clean & clear” Fl“ R[4 AT (R FE 45 & I
AL LA a] A4 B AR 7 B “clean &
clear”, MEZ R LG, &5 HAHLL,
[FIER S T R A RS D 2 i

T3 —AH 4 NENR IR 21—
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PO SRR B “dove” HIVRIE 5% , 5% B
“Z %7 HBE SRR ING T R
BT R —FG AR BN , ATe T
B, LA R R, s A ki 2 JE
TSR TN TR 2205 IR HY
VRt AR T B2 R 25057 m N [l Rl
T 2 5 P AR R AP R AT LU 255
g, ERYE , SEE AL FEGER] T
B IE FEREES .

i SN A 1 3 b AT D B
TE R i “Pampers” ) 1 55 B,
“Pampers” f& — i AT /R A7 i B . “Pam-
pers” — i E SRR 2 B A B 70
B R, B R S b SRR R T
i, T R B B B R R VR
T A2 R FON R, 18 BLARR A
(N RER FR 8, T HACRE S 1]
itk 22 S oy L R E A RS o
Sb,CEITE RS OB EE R A
“Pampers” I 5 AT o 53 74 18 FH 5y 2
A, AMEAE R FE IR IR R AR 44 B
b PR A4 I AHABLZ BE , HL S 454 5
Z IR 3R AARARE SR BT A, B
B T i, DR RERE R 44 1R AR
B AE NIRRTt A1 B0 L, ZE PP BT 2
AT R T

TEVL AR i), By L
AR BRAF 0T , 58 AV B S R
FEPE B RARIYE b 9B 79 ERAE
LI, 5 LA DU R 1) 5 4 R R R
Z, REE L RS A A B A 3 A A
AR B
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(2) ¥

HREk EEER E R AT )
P IR IR R AT A A 55, i n] Rk 2 B
SEEARDIRRESS | RIS 3 5 B A
A P AT AT R 2 O e T
VAN M4 4 i 4 60 o 50T a7
R BB o HE T, B4 T
sHEBE R SRR “Dell”, UL AR A
s, Hoh SCRE A4 % “ JU ™ PRIk T
A2 TR A o 18 915 44 v R T TR
Wi S A0 B R S 100 i T+ Al s 44 B
PR A4 AR , o O B it R AR A ) 5
238, BRI R i A0 S B 1 S B E 5%
R, R B FE AR R BB R B9 R
2 12 A . “Kodak” “Casio” “Philip”
“Nikon”“¥ 55" (5P ), “ Vi3 R ™ 55 R A 4%
TR R RIE” R AR
“JERR”“Qingdao” “Chang Hong” “Haier”
o

(3) ik

ERR R R I R AR Y & 5L T
AR A PR 2 B 2 R B I A 5, —
PRI LA 5 B i 4% P TR i o 18—
o 5 S A T 3 e R S o 2 2 9
Hi“Blue Bird” 5% B85 57 BULA
PE AR R BB R T
“Pioneer” 7% k% “Jo8” , AT MG AR 2 pE
an RO, FOMT SRR T 2 AR
JH“Good Companion” % 5% “ KA, 7TEWL
MfeH SRS ARSI T B —i#
AN PR, AR A
151 S I SR A0 B Y BILGER | g AL 2 AR
BRI B AT B R “Forever”, 1)
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b S ABE T RZ R T T, ELRKE”
(PR R 5 SRR RAVR A P 5 1 Dy -
nasty” , ﬂ_j.,%{ﬁ\k“ Iﬁiﬁ?{@” E/J Hﬁﬁ*ﬁ o

HREEEEEORE T4 H0E
Ji 4 145 8 B JRss , IF B g A e S8 A
AR FIESS — , WA H“Crown” 7%
5 T AR “ Camel "% B “BEBE”

(4) BBk

R RO R A ] ) A 2
AT, RMERIHT , S S
Ji AR R R £, 8 R P A
28 % TAT R P o 1 I B S A A
FEAR S E R A e BT ) T AR, PR
At B AR B R, U RERE
ey A ) 8 3t ) BRI R A e T 4 Tk Y
DR AT

E4 E‘J%E%?ﬂ&%ﬁg“ﬁejoice” i 2
BT MEEAA AT T D AR e 1
AT 7 JEL PR “rejoice” HH % P B2
FHITEFR 3, FOMERE e , {22 B J s 22
NET 75 45 45 AR i AR, B R I 2 2 Ak
Ak “Neutrogena” , 545 B “ BE A o Jit
FIRRA P ARIETHE T 3CF “neutralis” il
“genus” , By HTAR” o I SC AR R
AR FUZER B3 B ARRCR” i KRB A
B, DL BRASTE a6 T AR L
R I BEAHE N T M E E n AL
dl ARl “Clarins” W EE 44 B “IGH)
wf o S R A R R RN e AR Ik, 5
SR 5 H R R S O S
H B AR A ER A TR R
SR PR R IG YRR R AR AR TR = B
ZEE,

G b T RTREBHRE ) LR DU Ry
v, oA RE 45 3 RS0 Y AR
TEF R  EaR A FIADE L, w1
JH B30y 15 A4 % 4 L R A 4 B 32 5

A o g S MDA Y TR EC YN

sl P TR ) B TR R AR , IR
E IR ML AR TR B v, B A
APESE T S5 4 TR R AR 4 B S R R AR
A4 TSR A g TRT AR , AR AR
PR A0 o 15, BT USSR o R A

— 4E=F
—\I%I:l AR

R — R, BT U R
T M E dh IR JERTS , fEAAM 2 B A
fRE s i — il R, A T4
A1 A 5 BELEG P 58] T E A A S A AR
al B RTRR ) i 4 A By e — R
R A A

R R ) Ao e — AT, A
TRERIER R A R NS AT =R
AT XA S , 7 R AR A B st A
AL AN R JRE G 2 H D o RTAR RS
3 SR AR A Y SC AR SR A B0
W, I RIAS AR AR 08 X0 Wb A ]
g ) S A , SRR B A A AR LR 2
AU FE55 o TR SR AR i ok 0 e
Mz Bz WF2Z.
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On Metaphorical Thinking in Business
English Trademark Translation from the

Perspective of Cognitive Linguistics
JIANG Chunxiang YANG Zhaowei
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[Abstract] Globalization and economic growth make cultural communication and exchange more

and more frequent, and famous brands from various countries are frequently introduced into the Chi-

nese market. As a representative of product image, trademark is one of the important contents to estab-

lish brand image. A good trademark name can leave a deep impression on consumers, thus bringing

tremendous opportunities to products. Therefore, accurate translation of trademark name is particular-

ly vital. As a cognitive mechanism, metaphor has been paid more and more attention in applied lin-

guistics. However, the study of trademark translation and metaphor is a new field from the perspective

of cognition. From the perspective of cognition, this paper will discuss four methods in the process of

trademark translation, analyze the mechanism of metaphorical thinking, and try to show that meta-

phorical thinking plays a positive role in promoting translators to explore the similarities between

source language and target language in the process of trademark translation.

[ Keywords] Cognitive linguistics; Trademark translation; Metaphorical thinking
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/) EFFANFE:

D37t TR EAE B AR BN R AR S 2 ] B S R (B A s sl 5 A

Uil RS H U YN IR & E] N N R V2 € a7 3

EEFAVINGE O IS IR TN e VR NG PN 22 5oV

Ay S o AR B Em SC 3 R L A RS L MRS R A C S S A A, B e s T

F 7R 445 oL S A [ o # PF DA AR R R R AR AR 25 S B SR U VT P i

&S N 7 R I B RS ), PR ASCAE AR R A% 0 1) 22 A S OR

W 5 22 (B o R A 11 R0 7S R R R R AT O T 10 553 BA R A A 0 7 il

n SO RWIAIE TR R RO AR B IR s AT R R 2R
DR BT R NG g BRI i SR 2 H 2 AR

| /ZA\ZT_\‘;E;!_P%%?; ,f%cc‘r%,,%“%::” |
=ZFHEY FEiFIE?

B OB e NTERETL, ATEAABRPESHIZE, BEPIAR HWEE, L
FoR BAHRHE DO BEAREN $ , NTEEFHALMEE, Ri, NTERFRE
FEET BB, LSRN TR A d 6 3 SRR Y AN TR RE R A, R AR
W LR, T ATEEEAAGE, FATEEFR B BRANE
Eﬁﬁ%ﬁj ) /A\ﬂ?g"g‘-ﬁ—‘%gi ;?g‘;ﬁ_‘g)ﬁﬁﬂ H Z-jgié)ﬁ 5 éﬁﬁ%é

—. 35

NN RS EREGREE  BAE A TG B 1 B — M A SR s R R RS P A e
ARG A 5 WAL R SR R AT A7 30, TRl s T B Bl B GRS N TR R e 2 ) o
FE IR KIFHRTE, SE R R A /S B RRE R, 3T A /R B B o 41
[R5 rE R R I R A B FTE v, A s R e o e b s Jm s —, B, < A Ak
Jir B SR 5T 3 B 22 1) SR R vk (BE R &I , 2021) o 1575 (2015) 458
P D IS0 FH T4 A VRN /R SRS ARl o O3 32 O BRRCTE B 6 o TE L 22 T
FF(2006) . £5717(2010) DL Jz B F1HESE (201 1) ERTEH AR rh R ] BT A 1R B
TNREUCEE P AR (R R RE R R RN, T B AR (2006 ) 8 £ H AR

OEBE, &, AL A FFRF e HEEFRE
@i, 5, 81348, A FINEER G AR A, AR ) SRR B E

© 50088 g 0



o DR

BN 7 BT A Bl T AR B B0 38 S B, 207 AR DS 7 T Y BIFSE
B EARERA T RS R AN AR R A RFEIIREAN R] R 2 P
JERZ AL B T S B AL " R0 BRI 55 1 2 A 1 20 7R S SR s R TR 1] 355 5
HEH A 7R GBS  BE TR BEY , R0 ST AR 1 AN AL B 2 7R RE s IR R
ARCATAT R BRI A 7R FE SRR A I R YRR R Y R IRE  fBER IR
15 o AR (RIS A3 T T (L 30) 57 J8S AT, DRt , M A% LA 7R R e A T o) 55 3
i AN O N e ol

B IHEATRERE

TE— LN LG T, At @ RR P, DRI A AR, — 2048 | A RRE LA ]
G2 R (1 | o) e |y = s | o = = o e | S TR 7 S S5 -
R “BAE " GE O AR AR, A E AR EE IR LR S A L g S
ISR RREE BE A G A ) NRE 20T R B 54T, S e, SRR A P 2
ILERE, B 1t R FE e o AR LB RE R SO A R, AMVEE Rl
et LR G B NS T , R IRR S S Al 2 %) S DR B L T 3B T W AR 3 1Y
SRR DR T b5 TR R R PR, 4ERE H BB A AR R AREER
EANA] ZAINERT, PR E R A A L R s RE R R

1. W ARy

H T, — S T AR GE BRI T AHRB AU , ARSI A R h e ) st
IR | /NSRS ey b a7 oo LS NE S S | o /AN NG e 2
T & R AR B R s DR E e —BHREE B Do Not...” (‘Don’
t...”), ‘No+n’ ‘No+v+ing’ 8¢ ‘... Forbidden’ ‘... Prohibited” , ] H il Ji 55 Ho 4518 B 5]
() B T REER KRS S, 5§27 8455 Do Not Touch; 55271 %557 Don’t Step On; #5214 No
Photography ; &5 7] BL4T} 8 54 No Littering; fik 2545715 2 A 5y 136 55 A5 B &t 1 5 Dan-
gerous Articles Prohibited ; 28138 B Vendors Prohibited 287 ( F 224 ,2010:1096) . 1.
BRAE S AT (A LI R e SCRR R AR ) (2009) 1, A5 1E G521 7 A /R DR
FEA = “Do Not” “No Doing” “No ... Allowed”, Ul “A8 1| K4 Do Not Pick
Flowers Or Fruits” “%% 11 #9548 No Angling” “Z5 #5758 AN No Pets Allowed "4,

5N, HAUE RR2E (BN RIS 20 DL SRR .

(1) Do not/ Don't...

(2) No+#%5il/EGA~ing

(3) ...+Forbidden/Prohibited

(4) No ... Allowed

AN AR IS R RSB A DL T 3P
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(1) No+44Ed+to be done
151 : (DNo alcohol to be consumed in this garden
(2)No food to be taken into this library
(2) No+44 i+ ))& ~ing
fi]: DNo pigeon feeding
2No dog peeing
(3) #45A+must be done/must not do
1] @Dogs must be kept on a lead
@Passengers must not stand forward of white line while bus is in motion

2. MRS

IR SERAR | RN E SRR AR R T B AR AR RE I RE A TR
AEN—H TR RMANTEZ T, AR REAR I (8, e = — 28 NREOR AL, — e
JE FIRFE ARG R T, B B RIS, B850 A5 R R Rt B A
W7 BRER " “FE N Y117 AR N A S IE AR TR, R T SR AU AR A
Ve, GR35 O BN, 25 5 PE AR SO B R A —SE iR P35 BT, L iy
JE VEAE R RS S I8 R AR RN B B T R RS AR N A G T T2
M A B Ik LA 57, R Dl T e o 7 SCA I 22 5 A PR B M E A
HoA g, SRR ARVE TAEHE , It LA B G268 B sl bR AE A S Bt A% 1 25RO
AFar , NMTEAE RS B O B 455230 SR, P 0 IR T A 5, AR 2
VPN RS RN U D S R Ik AINEE: ) B W N e =X /(U e o |
N AEZ BT, Gl — D aB R, (i B R B 1 IR 5525 BT (0 R AR B2 (] IRe e dt
BN BT 457 AR IR FAN /R FE RIS , AT ISR LA Oy A T 3B SR 4 A0, R AR
Ao R R B RS

(DX H]“please”

SRR “Do not/ Don’t...” Fll“No+44 Eﬂ/i}]ﬁﬂ—ing”ﬁ/}ﬁﬁj‘f“...+F0rbidden/Pr0-
hibited”, “No ... Allowed” “ 4% &il+must be done/must not do” B & , 55 58 AH ¥ 45 F1, {H
AR NS4S Kt 4 , AN B T, QSR AE A FH “Do not/ Don” t...” IREfill | “please” —
a e R NS REE S B ARG A, T SR B B A /R B H Al
TG B i, MO

1] : DPlease do not smoke

(@Please no food or drinks in the exhibitions

“Please”—al TEIE SCHT (1] AT A AR RN R S, (Sl B 22 6 A3, 70 S

i) “please” 7] HF4) 1 , ol HF 4], SRITAEICSC A /R sl “please” & H
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o DR

T (E5F12,2010:44)

(2) % “thank you”

FEZE [FEA 7R EEHEF “thank you” , BT ZEWE , 41“Thank you for not smok-
ing” “Thank you for keeping your voice down” o ¥} /378 5B 4 W8 ST B 91 T R HY
PRI BB SR 5B B WA SRR S OUE AR ER TR T B
HEFIE 7O BERE 7S , (IS AR B SRm , SR AR (A SRR AN TR VR I SRS, 215
KR R ZIEME A C S 17, B TIERR A7RGE 28 B g o E SE e !

(3)ad I N 5 H Y

BRI RN AR AT R AT IR PRI , 0 4 i ) A7 % IR ) e R SR S L
32 A BT RS PR B 1 A0l R B H AR Hh RS, AP e R M PR R i A
IEFEAT AT I, E T RAR ST REAE

#1]: DFor your safety, please do not smoke in bed.

(2)To maintain a clean and healthy environment, please do not smoke in the store.

(4) 108 5 B

—BUAE || AR R BT R PR A 1 g s R SR AR B A, 20
(7R RE S E A B AE B RANE U HAE TR B 2 B B — e IR s
BAIGH I , DS Al 0 5 PRI AR L 4 7 RS2 5 LIRS P R0, A IRp AT 1 11
4, “No Passing. Sorry for inconvenience.”

(5)HgE e

TEES IS /REE T, VRN R -+ " BRI T L4, RBJE oA, S N SE A7
[[DREERRRS N> Y2 Wil B GO 9 B2 JIN 7S] YT i {1 e o /N i
ANHEEERE B “You should not walk dogs in this park”, &% B “The walking of dogs
is not allowed in this park” . WAk, £ P00 S LA AR AN, D S0 2 o 32 4) , 2l
WG E B R AP R, AR A 7 sl R0 SCIRE , LB 35 RE UG, i

(6) Fe I 2

ERFFAR 7N R DRIy AT DR B 15 S 72X, 18 U2 s R i SR — Al 4
7B, CIERS SR S Eh I, RIS E B p i, B E A
% Lt B it )G o 7 i P 1 A IR B R s P e S, ez
IR o T BRI i 2 ] AR g — A a5 AR g AR A TR ] 2 8 R A
oA R FRIR IERERE RIS AT IRE Y A B T R IR RO
S RAEE R 225" (BIR B, 2005 : 188) o Ll Hy WL — LAY 5]l J2 &
1287 AR AR AR R B AN (HARR B RS , B & 5 SR 30
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OH ANUNGE P i 2, A 12D A s IR TAE N BRI T, B DL B
“Staff Only” o FF LA H 5518 N B9 227l R ), i AN BB PR 25 55 (i AN ERORE

YL 3L JE « “Consumption of MacDonald foods only” . 2845 , “ &5 2] 8] & : Keep Upright
[

= JHE SRR A TR AR R

AT SRR PR T A PR B A T BN (S A B DA R A P B T 55 S, FAM R A
IELE N R SR S AR R A o 58 e R SRR fE— 2L
35 B g e BT B0 A 4 T 1E S A, SR R AR i A A A 5
g G EURE” S B R T i 5 B AR A N A AT A AN R AR B Y A
PRIREE , PTREE TEIAVE  SHAIRIRN , 2 R A I T AR s A R At , 5 4%
A A 7R KR A — R A TE A E R R BE Gl (R, 1B R LA 7S sl SC Pt
SN IEIRBE AR AN A I T R ARG R, SR BT RIS 15 B ASS , 2
FAFE R B O SR AR R B (5 FIESE,2011: 188) 3B T £L1f]
[6) 3555 SAAFHE 1 2071 R O S ERZ R 0 B T B0 L S S Tl T A B A PR
TEAt g EARTE R TR, JUHIEAT S N F Bl B L], FA T 2 R b i —
AR 1 38 AT A, R BRAE L /07 SRS RS il S A M RS B T B L 72 3
(G RIT: DIl o P DN < e 1 A D e A

1A E

ESREEE i Oy RO Ry (e 0 ([N S TN -3/ 3/ N D -2 e €1
38 Fl RN, "handicapped""deformed""disabled" . 7E Bing sl #it |3} | 3A =5
AT AR, R AT

(D "handicapped": someone who is handicapped has a permanent injury, illness,
or other problem that makes them unable to use their body or mind normally. This is
now considered offensive and it is more polite to say people with disabilities.

(2)"deformed": something that is deformed has a different shape from what is usu-
al or natural and is not attractive to look at.

@ "disabled": someone who is disabled is unable to use part of their body or brain
properly because of injury or disease.

"handicapped "1 il 5 0SBV ER B AL B FE 09 285, ILAh, 5“2 i T 17
40 T2 A58 hand in the caps, 48 &4 WP B 800 i) — B8 0 &8 o af
B FRAPEWLE , IR T 5555 —T5 , ZEimig i e 8 i -0, IR handicap 45 BHEE AL
il A A I o R Y A B i 72 Rl (NS W e S e gt
ERURE RN T B EE A R B = 15 TR RBERE A REEIE fRFL & UG
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JR) AR B — TR A3 N LS , handicap — & A — 26 A TE% 287 (£5717,2010: 66) .
“deformed 1Bl FA 48 FOJ& "W, 1M “disabled ” J& T H A, S5E B 5 RN —LL ] PR Al
Ak H “the disabled”$8 /U N (38 B H14%,2006:32)

UEAb, T 5 22 M58 AR A /R RE IR , A A 25 TG B A sl e e T 3R0
TR A A5 i 8 SEAT AR S SCRIRR AR AL R o LU R BUE « BN 5% 1% Dis-
abled Persons, ‘7% N #2H 1’ 5% k% Disabled Only; ¢ e N\ EE{E B35 Disabled
Parking, ¢ SR REE A 5% B Wheelchair Accessible , UWI7E 18 N5, Wheelchair Ac-
cessible 7275 M [ W6 18 |, 78 B BT N AE 5 Wheelchair Accessible 387~ Mtk fE gt {3 .7
AR, “accessible”—Eal i R AR &, UN“Accessible Toilet” , BY & 2 AEAT AL 7E lim Ay
NG, B AT SO B RV SRSV ERRA N I | 8 M AT R R A )
AEOSEMEY, TR 2R

2. T FGE

55T 59 SRR DR ERY ) 55 AR A R A R R T S T R R, FEE
R[] R AR BRI I

FIan , « % 559 5 42 B8 " N GE A i b 5% AF “Seats for the Old, the Weak, the
Sick, the Disabled, the Pregnant” , IEHRF R AN I £ BEY 7 (B 22 00 3 1 g Courtesy
Seats” (Pfi/]VEL,1996:10) , 80 & & Priority Seat’ "5 “Seat for passenger in need”

FE4 I 2 19 8 sy X — {1 R 47 5 AR g N BRI & Y LR S Para-
lympics” o “ 5 an P Wb Hb A T A BGE 5 48 para— (FE-+---- 5 TR 5515 ) Fll-(0)
lympic (BARVE 58 ) G BRI, Fe 5331 T B & M B @ VA LA B R | Rl RGAhs
M TR AR e B AR (B35, 2015: 146) , &5 TA0AMEAT AR i

El\ I:IFll:l

BEA rh AN H 28 S S AN RE DR I SR B 57 , 278 i R R e 1Y)
JFRIAIRZ (BA — B2 B R A E A IS A 7R RE DRt LR . &
TN E R R AR T R T B A EAE )y T R ISR A A2\ 7R B 5 R T o)

S ARG I A 7N B RE B L EFA TR FE AN AL VR G A A0 BT 40 o, T AR A 1
A ACHFENRH 5 T [ 55 SRS A A R SR AN SR A B AR R IR ORI T
ERZRBIEN .
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English Translation of Public Signs:

Conveying "Meaning" and "Warmth"
JIANG Guohui  YAN Haifeng

School of Foreign Languages, Shandong Normal University, Jinan, 250000, China
School of Foreign Languages, Shandong University of Political Science and Law, Jinan, 250000, China

[Abstract] Nowadays, public signs can be seen everywhere. Public signs are the symbol of human
cwilization and its progress. With the increasingly frequent exchanges between China and foreign coun-
tries, more and more foreigners come to China for tourism and business trade, thus English translation
of public signs is becoming more and more important. However, English translation of public signs
should not only convey "meaning", but also convey "warmth". In particular, for public signs of prohibi-
tion and public signs for vulnerable groups, it is necessary to moderate the tone, express politely and eu-
phemistically, give respect to the public sign recipients, and let the English translation of public signs
convey warmth and emotion.

[ Keywords ] English translation of public signs; tone moderation; politeness; euphemistic expression
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| A RERHRE AL |
Ug 1GNNS IR D

—— AP TP 9 B A 7 S
BRaFEAR" & HA°

W OB ARBEYBEAIAINET b, B ARG TR, B ) AL G s, 48 A R
MERAHAH T BATEOMIALEG L, AHAMNB LT P EETEATETH
AR A FRAT AR FARTOAL, FALMFHELHME MERETUATR
o ARSI A E AN E 5 FA, AT MR EBA, EAT R BIFEMT 2 L;2.0%
AL 4 04 38 JE B B oS AR AT ;3.8 38 i AEAR A AL A 4.3k R AR
BASEEE . 4 ALENSE I 30 b BRE AL s N T 2E 0 3E

SRR R SO T T 227 P B 1 g 2 B R SR (R R A T
(IR, (LA 8] 1 i/ B85 R R S A AT T B 2 i v S5 P R o 5 2 SCAR i, /b
R TS IR N 7S i TR o B A Ve b [ AT 188 P T B, A ) et D B R e
a5 SR RE s BRGSO B B IS I (3% . S A8 AT B 2R I S
PE LRI N AR s D ARE A 82 (2015 4F) , SN HEA 1 TE ) EA B SR
2k ;85 TG AR 561 TEAAHAN E T M T (M) ARG 7 TH B SR 1 2 5 i il 1
A DB R S B A /s B RIRE I S TR BT

TEEERIGE 5 b A BB DRGSR NS A7 A £ RO LR /b /D
E G SCAV AR A il 2 5 PRI RE (B2, 2014 :123) , B8/ DI R G SRR AGE
SCARAE BB ) SRR MR BB A DB RS B 0y, 1A RE R A5 A A A
BTN RE I RIR RO IE B LG AR SO A RE RIS P A S SH T LT P AR
[ PN 7R A A SRR AT TH BRSPS AR B0 i P R L A B ) e
7, B s AR DB RIS I S MERE AT, LA A T, R TR B D B R S AR
HIE TR B I B T o SR T A B A A AR

OBRsefFA, B AL A IR G FE 5 38

Q@F ko, I ERER S g, B A ONERER S B R SR B ) 35 £ SO I B3R GRIAER)
EeBA AL ZEHREGHHANRAMI NS HTLEEENTI S AMFERRAB LA (AR HIR:
JGIX2021D358); # EARINBIZER EEAMAA R “SHEERA TREZ NN ERERTFTHII SHEXARL (AR %
3% JWXSKY2021B143); & K A 52 FH 209 A EF 0RM(8 24 4 4 25 LR AL A 32 AR AE BT ) (A B %5%:
GDIY20201130); ¥ Bl % F4H 82021 42 S BHH A" B3R (RIS 48 T SB35 5 0 M F 3638 40 B
A2 LB A AARAT L ST B)CA B %3k 21WYJYZDOS) 84 P B PR 7 R
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— RS

A= RERHEEEE (Eco—translatology ) 71t Fllad i R s T 7 (1 LA b A= 35 ok, 2
—JHER G A REER BRI RS B0 5 SR A SURIFSY . R B A RE IR B A R B ER B |
BRI A 25 W IR A R IR A A MRS DL A BRIRE 15 5 454 (Katan,
1999:45-52) FEA- RERIGEELAUA T, BRI B R a4 0 B Rl e A RB IR BT 1B 45 1
)y, TR 5% RS 10 2 AR R i R e B BRSO (A B Y, 2008:13) ¢
JFSCHE SR8 5 RO R AR AR H , ZE A5 LR R A RE B9 A BB REAE A7 (Warren, 1989 :
6)

TEAE RERHIGR SRR LA T, BHREIG Bh (R4 MR AE R T, RIRE 5 4 SCfb At B
ATRERAE T RS TS B AOAZ O B a0 IS — AF ] 1A 28 5 R e e R 5 4
(101 S SR PR R SRR TE RH A R rh | R R S T 0 STk A ok JEE P 15
PRI R RH R A v 8 5 SO P 0 B[R 5 S R A 17 o0 A g 2 R
o 8 T O R I 1) 3 e (B B H, 2011:9) AR PR A AR B R T 5

B SE  2 0 — WA | o A AR O 5 A 0 P o v 1) W2 (A B HR L 2008 -
13),

A RERREEE: A A AR L B2 JE T 2 Sl ) B P s T BB IR 2 v
ALHGSCELRHEE F LR BHESE R AR S A S S (B B T, 20081 14) HH T |,
N7 R AN A1 PR BRES (2016.: 38) 70 A T 1 JE SE AN A7l B, 58 B
71~ i T R — AR A 1) 208 SRS S ), A o T S O o R A AR
NS (20161 1124) 58 /b BRI HB [ iR Ui S B A R SR RiRE D, s H e
HE SUARAE SRS A — AR F R A 7308 O BEEE | TR CR R SO 10 JOE TR s A B ER B L
R TR EE (2015:132) RIl7EAE REBIERBEGRAOTE S T, 3240 T M R 20 4 Mt e
sl BUA 24 SR IR Y TR S AR BB ST e ) R L LA SRS AR
FRAEER MM ek o B, BN A /D B R s B ol FH 8RR A GE , (HAR
SCHBA TR R, 18 BT A SN ERCR , BB RS 2 v B [ B E 4 ) P
T o PRI, Al A 00 T I R L o PR e, v A BB TS P e B A 13 R
BN AR AR MM PR VLT P B 2t R N MR SRR B i 5, LU B3k B/
S PR S IR s B P TR 3 ) P L B AL ) S S %) 497, e LA B 5 1 R
B/ B BRSO Tl T S B s B R R

L AERERATRLITRPEESREATREIESN

AR B TH (Culture—specific Ttems ) F57E HAESCAL R & , AN FTEEHETE H 5%
F B2 I H A AN [ HA A SOAS SRR , B P 37 11 R s o s, e B S
A 52 A O R4 T B O B RN S O, i RS EE AR i P s RSk
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llasE SOOI RE LSO AR 12 3 CO R (P [R] #3) AT BRIE S AR ST AL R4k |
THERF E A (Aixeld, 1996:58) A USATGIE MG 1 SCAL A, i s AR B SCIE AR G
H 3R, A B A 508 R ) A2 O AR, BESR S F 1 SR IhRE , (ELAD A s S
REH R I ST SCAR B 3 5 O R RS B0 LA SCA b A P JRE MG i A O HEJE Sk
SRR TR AR ERED RS 1 BRI AR A S B BEA

e ST 1) T A8 5 SO A e R I AR b, R 7 11 R AR AR RS 303
By B Al , DR R SCAG Y S8 Ak BRLEL e | R I B S B THAEA T8
FOPE R , IR A, i, PO A LE R AR SO B0 THARGHCS R ATRE T,
PASCARAE R oA T — A, R B 5 T il A n s O B P

—ERRE b, T P IR A R AR B RS 2 A, FLAS RSB 1L — bR
BRI R EEAR 5 2. 3850 P B A L& 3 BRSO 5=, o] 1 B gyi] 2.

1.

JEC: PEVT T v 28 (Rt N 7 BB ()

#% 3 : Xijiang Qianhu Miao Village/ Thousand Miao Villages of Xijiang

2

JFSC 240 A5 (S N R Al st I )

a2 W :Name: Ink bin

5% : Name: Miao's chalk line

iU I 44 R ELAT B k| DT RE L1 1) DHRE A SN RE (A 874, 2013:99) 17
1 rP TS [ 4% R R AR, 2R I N A IR S0, I R R EE T T P i
P A SRR T DR R RO A, 12 R T ARSI BIRR A SRNG , T  iEA T
TR SR T AR R 0] B AR RO RERRAE RN 22 L I BE Y “ Village” 11 R Al 10
AR P R, AN R N R RS AR B “Village™ USRS, BEEGESCE i &
HURE 7 4R 108 R I fof G 1 58 B O RO DT RE o U, TR S R AR 10 711 32 1 % L
FHREA Y[R AEROR 1 sm B A4 AR LGOI , s S Tk = Hp BSOS 5t
R GRR BRBERE RE 77 , o Y41 P A SC A T TR P A B ] , B T B Rk , Bk
b A 16 PR ATELAN [+) S5 B 3 — S P A0 R ) R g A3 1 S B 4% R 1) DR
RBERE N H AR TERR 5 MEA S PRALR I BRI Ge IR | S SO VA TE R AR R
HRHE ST R A STAE S 0, S DRSSO RS AL A0 S B PR BR YRR, iR s A T
A B P, S A G B P 5 S

112 Fr i SR R B SR TAT SR B R R, S5 P S @ Bl AR AR 2 58
HEI— 8, L E S SURTRE B “chalk line” 5% 30885 146 AL AU 0y S, BV A
e ScAb B HAET T EE PR, 3845 19 “bin” , BRI “A receptacle in which to deposit some-
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thing.” (Stevenson,2010: 116) , 51 A IEAE R A ft {d FH I &7, ZE L R MR REA U 45 2
[ e 1 85 0 0o 8 I AL S0 s SRS ST s ) 00 2 , IS0 R AN H A 1 0 o TR
HE B “bin "B REASE SR G BB B 7 At TE S PR AE |, S SC B SO Y
WA 2 220, M58 LA 7R B B4 [ D BE s 7ESCIRAE |, 3 Ckafl 1 asFiE —
TR RGBSy, MOETEREAGE SO PR SCIE B 0y o 50T , 538 EAE 1 ik ) ST
FRAFTE N IEATBIRE LSO SO MERER ST B 0y S 38% T “chalk line”
18— 1hral, 2 s LR B[R] IRE , SN T “Miao's” DAZE H I B B A At 1 i b 3 PR
B0y, BB SO AE g 1T Y S0 A () AT 1413 -

113

JUSC 25 G« P PAVREARSRY s T« A (28 N R st FH )

7% W : Name: storied house model ; Use: shelter

2&7# : Name: Diaojiaolou house model; Use: Stilt house for human habitation

191) 3 P YRR SCA AR IS AT R AN A e 15, s SR 7 g /D BB RS e £
Gy, FEUREEG R SRR P B )R 7 (2016:300) , 11 “storied” , B “(of a build-
ing) having the number of levels mentioned” (2010:1423) (RIS “ R, —
HRYFAR B T 225 A% # I TS Y R SRS T, M R A se s ER
HAESCmE TSSO HAT B9 SCA S 1, B A i D BE R 58 it Ak, 1 s
FRBIRE , — 7 T I SCOUA N 2 ARG, — 7 TR 3 B8 — R 2R
SCN AR TE 44 R R B ST AR € PR TR T LAGEE 38 S PA T R ) PR 2 1 o {H 5 SRR
T “shelter” —gal A TR P . — 7 1A], HAEC“a place giving temporary protection
from bad weather or danger.” (2010:1640) , 33 2y e B CREENE” , B i AV Pk
SRS REAT 5 75— 5 1HT, SCN T Rt oA b SRy (A T A, 53800 T
AR SO B 005 BB o S5 4 A A T D R AR SR, DR P Sk 5+
B IEAE DI RE” (0 A o A T SO TR, e IS PR A Y s | 32 S s R R AR
TIRE , Horp “stilt” B 5% “one of a set of posts that support a building so that it is high
above the ground or water” , 1] “stilt house” HI4548 UL 3 A 554 2 i s G 2R 2 5 [)
i F “human habitation” B “the fact that living in a particular place” (2010:786) %%
R “shelter” LABH I i BEVAE RS N &7 T RE

D R SRR A 7 5l TR A S I A0 s ARy €, e /D BIUR G S 4
A0 H A SRED T, BRI O B SOAR 0 SO S B TR AR AR RErh BB R SO fb
By, A T Al /DS R SCA TR R AR A RE ) (B0 B R i TR B, A e LA
SCA A 410 ST A%, foT T O B R T SR et A O ege , slte t S S AL S
FREIAE o SRTIT T P P 2% PR S 190 S [0 AR R A A R1 SR BB 40 2K 5 e 17 S 350170 S Ak
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AR, a4

4.

JFOC A Z H R lE A 7R L)

% : The Hometown of Reed Pipe

47% : The Hometown of Lusheng Pipe

AT RS DU RGN S T BT A AR WORAE R TER
il AT~ B (2016:846) A R/ VBRI RRFA 10 S8 4% , B 2ETE Gt B S0 Ak
A E A S B e SR SCIR LR H SO AR O3 H 44 R AGEAE R
DR S B TE AR A6 S 55 R IR OR B I8 — U b B TR S B M o (H
S SCHIER R T A P A TR S AR R P L “Reed pipe”),‘% “A simple wind instrument
having or made from a reed” (2010:525) & 5 B RALE SR M LLRR , TEA HAT MR UL
P BESR GZ % SCRERS 58 USSP D RE , (H AN DR R SCAb A 25 1 sk € i A= 11
22, el BRGSO 0 S E A2 BH L AT RS BUAE L T “Reed pipe” Y 8 AETR
FOMHZ A , i FASASON] , SEECR IS & ok DL RS I BE i i 1Y) S R A S A8 R 4 A
e, DE TSR I 5 2 R B i 22 5 1% 5 R TR RS SN SCAb S DB AR | TS 4
TR SOAS SR A % A 1) b R P B RO L T, A S R R R S S
BT, ol DR B R 7 52 SR s A e g S fo T M B 2 1 VR OR B SCA S
B, DLSE BRSSO S0y 1 H L [RTIRE A IE 5 Pipe ™ 4 SUAb S BUEA TR S R 72, 12
SRR SE A RE R TR A IRE

TE 22 HE P 0 AR | 2 A0 82 o 1) o] 0 EAATC 5 8 o S S P TR AR
R r (1% [8] P8 B R A B SCUASTE R 5 AN A RS A 7% 108 B gt | RIVR SCTE ff B S Ak
S P [ PR A R S 0, O BT R SO S BRI e B TR AGEAERE, Uk
PURRAAE RN ZS , RS A () 0 A v 75 S 5 75 4 B B A ) Al AR e i B AR A
BRARJE 3T 07 GBSO H 3 B SCA AT TR, RESCTEOR B SO S A [ IR, I
AL S A B N RS SR A T A (TR T TS R IR N AR, SO
AR SO BT TEAEA T DA 55 (0 5 Ve 7 g 2, st DR TR , 2] 5 -

5

JEUSC - [ [ TR A 5 400 2204 (5[5 A 7 )

7% 3L : The farmland covers more than 400 mu

&7# : The farmland covers more than 400 mu (0.267 km®)

“HAT 2 P T A b R B S R € A A B RSO T DR
(1% SR 0 SRS, 7E bR SCR TR &5 TR BIACTE R 5 A Bl pi g T 1 e
FER D S PR A 2 %) )RR , S SO R IS A A 3 S S RS
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PR T REAGE Uiz i B Tl A B A iy 0 R | 5 A RE G RV A 3
LT 12 B SO ik BB 75 5 T, S SO B SOAL B T, 3 T
ST IR R SRS | 38 SO Ak S LA 7 D RRE . e g S T A LA 4R (— ik S5 T
666.7F-J5K) , FF LISCNTERERIE 2R, LASE GE SCHISS RN RE o [ B AT 191 6.

#i6:

JSC : it A AR ) S, 5 % B

7% 3 : Guzangtou/ Huolutou

245% : Guzhangtou (the village leader)/ Huolutou(the leader of the farm work )

“TORGIR” SRR R SR RS H SR T A B H AN
Hrg7 Y G T A PR AR 0 (BMR , 2019 114) , T V15 % BRI 1 25 40 o e 36 A0 o
J¥ SRR SR PE TR B (R, 2017:78), 4 W R I I A At G AL bl FiE
B BT TSN, S W3 B I BE b TRBCA SPTR A 7ssE
Sttt el o Y 2 MCRE R AT 1 PR VT IO PRAT AL A 10 R B T IR B RS O SR
HEATEERE, B2 RE, T T SCAE NIRRT ERE AR A RE TP i s Tl DRIl DA B A edse
AR A SRR I BSC TS B AR S , SCI S A A R AR A RER IS B BRE, 3C
P B 13t 307 E R AR RE RS DU At o kT, 7388 452 (PR s DF 55 1) SRS 114 [7)
IRF , JEEE 30 SC PN B SCAI R R SOAY A TR A A 5 2B MR A A R AR s, f
ST R T A A 1, S8 & 28 B0 BT B iy O

TERR S AR b IR AT GE A R 22 SRS B LE AN [R5 = b () — 5ol B BT I 25 1)
REJE T3 A B2, BT [l —REEE n] UG P AR 435 IR, i [l — 5 = el
PASRIEA R A RERE , FoidE 3 BB R 3 O 4, RS rh m] LR FHAS [] B B B2 S T AN
oI T A S ) B (R JEM, 2007 :33) o AN [ 4 18850 2 S s A\ RS2 S S S0k gz
2P RIS PE A 5 8 HE T B I SO B R ) R0 o AP R 5 A b AR
] T A Tl , R m] R DA B RS T 38 0 28 S SR A RE AR RE P I e A A
TET 528 , T 52 2 30 SO e OB g, LS It S SO S T ) R A B S B 17 A
A, gl 7.

17

JRSC B IR AR BRSO Gt s N 7 i)

% 3 : Miao's primitive ecological cultures

K7 : Miao's Original ecological cultures

FRE CHRR B R ML (55 7 JRD ) (20062 1610) , “ Bk " — 5l 60 & Pl 5 5 - “ 1.0
IR B — T 5 280 0 R B SRR R BIALEY” o MOBE R A 7R SR IBOH S — 8 5%
7%, fFE H W SCAL PR AT 52 4F o 1 “primitive” HIJ$E “1. Relating to, denoting, or preserv-
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ing the character of an early stage in the evolutionary or historical development of
something; 2. Very basic or unsophisticated in terms of comfort, convenience, or effi-
ciency; 3. Not developed or derived from anything else;4. (of a part or structure) in the
first or early stage of formation or growth; rudimentary” (2010:1410) , Bp“ (JEE s 25 2
JETHD AR ) SN T ELAY AR, R IR VR AR, ) L
7 o] B, EaE TP “primitive” AU SR 8 U BERE TP A IR S LR, UG Y A
JESC RIS %%Eﬂ@r%%mﬁff 7T 7 BEL A B P A% 1Y) D S 3 H B e
SRR A R BRSSP EATL T I , o S A BRI PE A BRI R REEE 5 [ 35, BELAE I

AEREAGE A B ’J%@ AT, e e A 5 R P B R AR Y
4%@ IS a?ja/\ g%‘a l—ﬁjﬁﬁiiﬂfﬂ’_;%/\; ﬁiﬁg*ﬂ/ﬁﬁjﬁ f%l%ﬁéfiﬁﬁ orlgl—
nal”—7d] , Bl “1. existing at the beginning of a particular period, process or activity ;2.

new and interesting in a way that is different from anything that has existed before;

able to produce new and interesting ideas”, 5& H4 5 5 P 28 (1) PR A7 58 VR BRI, IF:
HA AR R A i ), 1 5 BRSO R B RE R T 3 4

=

ASSCAR AR RE R L, AR PO VLT P B 2 S [ 07 5 v 1 S B TH
Tl RIS 4, LU D B RO SOA L s E i B S S T i A B A i 491, B )
DBRGSCAAEA N E AR RE P A, LKA B B AR ) {47 B R e L F S 9B 38
FE A S [ AR /N R R RS AR LA DUSRIRE - 15 SORU IR, B0 24 5 R A
i, JEUSCEREE SCTHR AN ) 5 2068 PR ARG R SR i SO Ab il IR 5 3. 38504k
B THBR Z SCN B SCHMTRE ;4.5 SC B SCHY B AN B35 ST LA R, S50
FA e DR B A 7K AR A0 Bl b SO ) - 1 B AR s S, e, B A
TR SO B TEURHGS FARTEE T, IOSCIAE R b Dot 7 — A JF E 28 T
RN ) AR T 5 2. R O LA A A 0 a8 I G R A DR B SIS BT 5 3.
TEPR B ST S BT TRl Iy R 5 30 P SO i o B S P AR S SR A T A s 4.5
O G 5 R T P4 , B I B T R S T e BB T

Hh B SR L o TS A 5 P 2SO A R B A AR o), A MRS R A e
REDTE L B UG oA R et I ) il o S it 1SRN E R 7 1, T AR
HA ST A TR R R BT A T A E AT SR R A [R] R e 2 B B (o SCAe iy
BPAMERE  TERE AR A R P A A B 50 SCIE By, TR SCAGRR 5 AR RE P A7 4R

JBE I FH 5 AN S B HE A SRS AT SCARSSTE R AN A2 , e S DR SCA R A

A SCAE A RE T i , B 0 A A5 B AL BB A 5 5 A RE N O A AT R I  Te e
B EAREEE .

e 59072Cg0



o DR

References(%-% X fk)

[1]Katan, D. 1999. Translating Cultures. Manchester: St. Jerone Publishing.

[2]Stevenson, A. 2010. Oxford Dictionary of English. Oxford: Oxford University
Press.

[3]Warren, R.(ed.). 1989. The Art of Translation: Voices from the Field. Boston:
Northeastern University Press.

[4]Chen, J. Y. 2016. On the Three—Dimensional Transform in the Translation of Public
Signs—A Case Study on Hengdian World Studios. Shanghat Journal of Translators.

(BR48 1572016,/ 580 F 49 “ = 4" 8 B — VA JE %5 AL 5 ), L8038, % —
H9,% 38-42 8 )

[5S]Hu, G. S. 2008. On Eco-Translatology. Chinese Translators Journal.

(30 B W .2008. 4 &40 G ik b BEIRE, 5 S 40,5 11-15492 8 )

[6]Hu, G. S. 2010. Eco—Translatology: Research Foci and Theoretical Tenets. Chi-
nese Translators Journal.

(3 B W 201 1. & Re 803 09 BT 0 B BE 30 3640 A B B3R, 5 =, 5% 5-9+95
A

[7]Li, M. J. & Zhu, W. 2016. Translation of Scenic—spot Public Signs in Ethnic
Areas from the Perspective of Eco—translotology. Guizhou Ethnic Studies.

(A, R B.2016. 42 e 802 S4B T 69 Rk BIR#E5 BhoN ToB 8138 F N
RAEAT I, % 1 3,5 124-127 B )

[8]Liu, J. 2019. The Logical Rules and Rule of Law Dimension in the Selection of
Guzang Head - A Case Study of Liupang Village in Jianhe County. Journal of Minzu
University of China (Philosophy and Social Sciences Edition).

(F18.2019. 308 38 Z 4 043 S50 B R 8 45
K G E(Y EAL AR, % 24,5 114-123 A )

[9]Liu, R. R. 2014. Multidimensional Thinking on the Translation and Overseas

AJ R LP W & B F K,

Publicity of Chinese Minority Culture. Guangxi Ethnic Studies.

(B 52014, 90 Bl O K ok LACH SMEFE REF W L B EE BB RAEFI,
%240,% 123-128 &)

[10]Niu, X. S. 2013. On the Culture of the Translation of the Name of Scenic—
spots and the Standardization of the Translation in Scenic—spots. Chinese Translators

Journal.

(A #7 24£.2013. 4 T ok 5% 25 & AR 807 0 AL BLB——Fc sk ik i BB SR 09 HL,

@/@\@ 073 @/@\9



P18 % (BUSINESS TRANSLATION)

FACHT I, P B0, % =40, 99-104 &)

[11]Sun, J. H. 2015. Translation of Foreign Tourist Attractions in the Minority
Concentrated Regions in the Perspective of Ecological Translation, Guizhou Ethnical
Studies.

(F5 78 3 2015, & 8808 Z 4L A T 09 Rk & 7 bk i 7 B 8038, 7 W K& AT
5%+ =H,% 132-1358)

[12]Zhang, X. G. 2007. Implications of Appraisal Theory for Text Translation, For-
eign Language Education.

(FESER).2007.374% 22 35 #35  B1 3 00 SIEHCE B ~ 1,54 33-36 8 )

[13]Zhao, C. 2017. On the Structure, Function and Operation of Traditional
Miao's Administration, Journal of Hubei University for Nationalities (Philosophy and So-
cial Science).

(FEAB.2017.70 W RN ARG FLRE R 09 B4 T AL R EAT, M AL Rk IR S 4R
(F ZAEEHEIR), F v A, 5 78-84 B )

An Analysis of the Translation of Public
Signs in Ethnical Scenic-spots from the

Perspective of Eco-translatology

—A Case Study of Xijiang Qianhu Miao's Village
CHEN Jiyijie CUI Dan

Jilin International Studies University, Changchun, 130117, China

Beijing Foreign Studies University, Betjing, 100089, China

[Abstract] There exists the necessity to study translation of the public signs in scenic spots from
the perspective of Eco-translatology to avoid any potential inaccuracy and establish its own identity.
Through analyzing the translation of the culture-specific items in the public sighs of Xijiang Qianhu
Miao's Village from the perspective of Eco-translatology, we identify existing problems and propose the
Jfollowing practical principles accordingly: 1. apply the standard translation or the text afier three-di-
menstonal transformation in the public signs; 2. maintain the cultural differences with the transforma-
tton in cultural dimension at the core; 3. annotations for the differences should be added inside or out-
stde the texts; 4. the conceptual and attitudinal meaning are to be put into consideration.

[ Keywords ] Eco-translatology; ethnic minority cultures; translation of public sighs
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| RYTAEAE 7N e A SR |

/.
FREF EER SHE

1 R N IR B AT, AR B AR AR B X MG B R AT AR, SR
SEEAEAT b 6 At LR R RAE TR, SR VRIS B A B AT T RBE RN TR
TRAGEREMW HFEM GEREN) RA T RWATEOWFR A% H HE
F, AL B el AR R RN TR T A A R A e R R A R 1R R

RASERT . B bisE ek M A R GE

5l

Zz i 5 (Euphemism ) /F B —FRAGEERS , 76 A2 AR OSCHE 150 B Bl 0 1 i 74 2K
ARAHLES | ) BBl L8R (37 AR tkiE (public signs) JE AR, FE IR A TA 15
I, BAER [ M B SO A G AR A T R0 MR DL RS AR A5 4, kR
Bhe R MR —H TR,

BE&E T EZE G T H a3 A B PRAS T H 2538 2, e 8 SR AU 20 /5 B Bk
N2 AR H A B — e R aERE R AN 22 0, WiThE 1 S sE R B 2 Y
IR ES - Enright 1E Fair of Speech—The Use of Euphemism — s AR &
9 5 , TS T DR R I A L, N R SE DR o "1 R A 3155 FIRE R Hh e S
ek, NREANZR W Rt A SCB ISR ZR i REAE A 7 il %) ] S R e

—. ERRERSFEAIIIAE

“ZE I AL, e LERR A A - A B MR Y R B 4
FHAACEARLE A HE M A AHERRARE " (R B BIERE , 1989:210) H - BB R
FHIRAERE 5 20 sl DR E R AU | 108 M ke 3] — Foll 4 T sl S A i /R FH o IR
EAESEE A FRAR ARG, XY sweet talk (FH 5 %58 ) .gilded words (#5470 )8k cos-
metic words (THALE ) .

LAty Kot LR s 5 T A A g B AR T ROV E T =, R G iR
P RE 2RI : Oa e (BLRE 5 A5 oA, . T =g HEF12+A) s QA )
R GEEGRLAR | J1 R SCHE S 4N BT 3678 B the bathroom) ; @RS T RE (40, ACE B

OFaF, 5, 8134z, LEHA L, P S HFI(EF SRR, AT T7 @ SR S0 E 3k SNEE T R

QR W, B, &332, P8 AR5 6] MBS ST R, ) A E

QB EE, 5,k FAL BTy G A T

AL A 20195870 5 2 £ 25 3 2R () I8 222478 B (B3R L3 )RR 40 2 R ) B a2 (GRA 498 : KCJSZ2019100) 5
B AR A TR FRARAE A B B R O3 GRS TE  KCISX2019043) & 3 A3 T K 44 WA 4k S 2 48 Bl 2k S 0A
EE L ACS AN ST FH R
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Center for Senior Citizens); D2 TheE (- hygiene engineers BRI T4
SHABR TRl (G FNGE S BT 56 5 BRI R, (7 A RE 7 W BB AR R R R,

BB EEAET R ER

BB AR S T R AR AT sk AR IR 22 | S TR RN s et e 3 AN TR 1Y
VERR AN [l fi—/ N2, SCH— 87 st 4, Ft il (A= s b)) LB s
T2 55 WA Z /8" GEBREE b)) GRENEE P8 RORL 0 (A e S e 1) L
PIRISTRIER) | FIBE TG, BN ATIH R v BB R BE | p2 22 [m] A7
DR AE , T QN o 58 AN BT , SRS 18 g (S A s ) 5 o

s RE DR ) R iR et - I B A (B B ) IS e 17,
TE AN 2 (AL i s I i 2 ) o

T I H ) P AR AN 4 (BT “xoxx B3¢ ”) RS TAE N BRI R
18 LSl Ry ] DAEAGRE” 8 M5k 3K, A SR«

AR, Z AT Skt CER R B BB 75 | [RIBR RSB T
B R MR AR, S DL B B R o A e R R i T

WA S MR, SRR R E AR B B I 2 RIR, F AN R
L7 T AT DU RE 5 AR el e SRR , o) — ) TR R 108 IRy R TR ) T 22
e 5 RESE T AT LR, 1998:221) & BB ERHER B A /RiEH 1Y
JERA —34.

1. AE 28 B . P ) 28 0 BRI el I 387 (exical ambiguity ) A1 5 | /A) - H &
EFEAC 45 RS A 2 (structural ambiguity) Fr 5| iz . @4 . M Take nothing but pic-
tures 1] PAFA BRI T] LU AE o A A9 take — 5] 22 38 (polysemy) AN 2 5 “ IHF- 2 1.7,
{H R pictures L HI % BRAH” @) Leave nothing behind but footprints. TR
W, AN B AR BT S P Y leave tH A 5 55 AT RS “BEBH” , {HLIR footprint
CHVED )L S0 R B R CREWTE,2010:112)

PR PR S Er e E e Y (e cavals e IR L P

OME K, Fr N ——" B 2 (i B ME T 2 e A 5

QA= I et 94, Fe iy " — K (% i B A9 4 1“9 b
R

@ LR A PRI ol b7 3 — i, BRI E N B (1), f2 i
MNAAS BRI Fei S B I8 AR aE O b i 1 () B (1) * Y

AT, M) AHAE AR — R R (R, 2010:12)
@A B B A EATRE B A O =" L AR ER, TS AN b
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HE I SRR AR SR BT 2 55, AL H It s IRl FRAMH
A AL [R B SEAF O - TR, R
3. FEEE B - anfE O T I RAR /NG “de ™ o (UMl HITE R “H”, “de” 2
FE A R ] ) PR T R A R T R AR B AR R D A
N fe ™ T K 2 3 AR, LT 5, 1T B B S Ak i 28 i S A1, BAE g A
SRR T Ze i 7B AR 1
TEARI: B R SCEE R Pt BB s R P 1 Y pE W) S Bl R i
ARG LAME R T AR AT e S O A MR S S R
= RUEHFRP N EGEIEERR
it o BIRE S /N, B R B R 3 — il )5 2 — R R B RIE 4 i
A TEZN7IN afe ) B U o e S8 T IR A i A 2= 0, DRAREE H AR 4H
A s M H AR AR AR nTRESU & 542 Hb BT LA, ZR W 078 i i (A A 5 05
0 R AR YRR I i N, R ) (A A S B A 0 B . R, R —
E S5 [ AR5 BUR B 25 R s 4 1) B O BB IR
1. wfiE R AN, TE SR e
e BT T B SOl A H HA T R ) S B A —RR R , b gk
EEAMNEI O rp 7 AR SO S TR, PEAS Al 1) B e P SH R R, D A
e /A B Bl R B AR SO A —F S 8, A AU R 4 TP BN A OB IR akas, an
A K SRR S RN B R P BN A 2R RS S B T, T SR A S f
AHRE RIE 2 (18 2 PR skt O ORIk S R ) o PR, 23 BRLAE R sl m] e 1 P
MR B ” (Tour guests can enjoy watching beautiful flowers here, take photos
of them, but you are prohibited to pick them. )& T/ FEiB A LA R H Hi &, HE o8
A ] DA GRS SRR o I RARREAN ] A B SO B R ] A
“Take nothing but pictures (A LAFHRRIEAN AT LR AE) 7 o LR 8“8 A 467 Vi HL,
BTAH R EBININIE RS A BREA RS BRE GERARE AR R R
i, MRS RE B T B TIE — B AR AT O — BORE R (5 -
TEH A “ANFFRE LT BE " 145 7s R b AR “No spitting” (9 SCRIEE | 18
Bil“No smoking” i 5 1% Z RUAH HL , IR & ARARIE , DR R 08 7 ANAS AL A Bl 25
EI’J;;S I ORI B RS2 T DL (E A SRR A 2 e O A
o B e, i ELABAM S8 R TS R b A2 155 Il A B 2 RE R, SE AN KA MG
W7 200 B G % - TERS SO AS PR (s b — ) v AR RZ R i A Rk
3 VA LA R R VU AR BHRE LA MR 2 (AR Ji5HAE L 2005:236)
R, JA B AP i B 48— 77 Flush with One Push” “{#1% &7 5¢ Press the Button
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after use " JEJE N RS T o 53 A1 Akt 18 Qi [1 8 74 € 35 BIr i ], BROEL i 72 19
Bk — MR = REA T B, PR MRGRIE 1 STy I H] , 2R BREE A A ol e R s, 5 )
S BN 0, TRy — B — Bl 1 R B B A AR A B T P | MO AR S Camer-
as in Operation! # 3L FP I AP 5% BAAHL” AR Rz B2

2. IFF5 E1E R

TR B A R AR RE B, B AR Rl A% , B0 T B SR By S m b Y
S5 R SO AT RE AR T A L A I SRR AN R R E T R I staff room/common
room(JLHAE KBS B lounge/lobby ( — 5 B SO T AS 2 “Restroom (2 FH ] iy 5§ B4
BEE) (722 BAWL,2005:335) o R SCEEGH & A8 IR ” Z B0 IR R R
SCIRET B AN LA i % RS “mustn” O 200 HBDERE Y 88, SR “ #4538 + ONLY”
AT TR T LSRN SR E" , 1T HLAE Sl 2 R A i

AR B8 IE R Z 2 s

BB EHEWAS 1] A A Motor Vehicles Only

FR 4471 Diesel Fuel Only

AR ARBAEAIEA Adults Only

H#5E#r , A4 ZE$E Exact Fare Only

s AT B A7 (168 75 € &5 J8) Seats Shall Be Reserved for Warm Bodies only .

QFIR I Z R R

£ 12 Staff Only

iK% 112 Passengers Only

DA b B I AR AR SR A RS Sy v R TR S 2
g ptmER) 7 SR R B SRR 7ELL S Only — S0 2HE T
FIT A& 8 Y 44 5] Z AR A5G D& RE 278 sl PR 8 18 L 40 - B T BUH Staff Only 25845
H15 Bus Parking Only.

3. gL ik ABC

FRE A, R T, TR SRR I TR B — o Z L, A R A\ SR
&, B MR T B B B S BUE TR SR A TR O A 7R R LR T VA
HMF- ABC A 5——Adapting . Borrowing & Creating,

@Adapting(ﬁ? s s POE SO R A 7R B

Adapt (75 5% ) I 5 N 0T 52 “ AR LK B R R 7 —East or west, Guilin
Landscape is best. S S HMEZAZ TG AP HIAT ] T 955 BRI 15« “East or west, home
is best.” A NikaE S0 A R BT, A ACTETBR i 57 o QeSS B SCRE 28 L3
T SR T AR AR A
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VT SO E G Tl B —/ D, SO — IO AR B8R, WEARAEREAN AT, AN
P A AR NS b SRl 55— 20 110 JE TR - ST - ] B S0 e B /) 468 4% )
“That's one small step for (a) man, one giant leap for mankind. (i J&—1# A A9—/NE,
R NFE— K ) 755 B “one small step forward, one giant leap of civilization.”

@Borrowing (ffH : B2 F238)

Z2 W0 1 TP SO 78 A R S AT B SR AT DL R 1) 48] 5« P B R A B A [
CCTV in Operation (ff FH 9 B B /R EE) (GEHE 2T 5 & 5L Your opinion matters (fff
FH v B s i R ) S

(BCreating(£]5# : creative translation)

ST ) SR A 7Rl 1] BT —/ 2D, SO — I8 oA SO, S i s (87
—FH A NS PSR B4 S Creative Translation (85 ) : “We Aim to Please; You
Aim too, Please ! " Wbl b7 “ 5% " 55 B Bl ——Hi > 1) “We aim to please.” J& A& JA1 T T.
YEN B A P2 AGER , el FAM A R i A= A TR, BT R RER KN
=1 2EAYou Aim too, Please! "I B R /M 5N (B S PR R R )
(AN ZERIFEIAM IS5 B )7

VSN NFEIE T = EEE S A/ trick , EASTFRAM B : OF]H aim B—
23,0t T — M “H " (pun) : 55 —HJ 1 aim to & HARLET - SRE AR TR
S A SR aim S T, BI/IME AL B R Q@RI A T “please” (1) —

5, 50— RN please @ “HUBLF VR, TS /AR5 20 please EAE 50
FHEEEE .

@FHIN I to Fl too FYRE & , (15 s 1) & BERICR B SC TR AL

4. DABgmsNE EL Ry 4,

“BER N FERR T TEAR 2 R 15 0 B 5% A Lift for the Disabled . T 552 [, 18
B RS R R (HAERRF A SCBAR A , disabled $R285 N, LA ANGE IR ER
FEPNA f HIEAZ o WA RS Y Lift for the Underprivileged , 5 A7 A A8 50 A1 2 Wi 0 )5
HII, DXL underprivileged $5 1V AN = AN, HIJBE B H 3334 )\ S RAISE o 5 R 2 550 58
Z41 238 R Courtesy Seating; BBk 4 4% T Escalator under repair, Sorry for the inconve-
nience ; 23 [#H 78 AN BR A A AR AT BLY B 3% o Take nothing but pictures. Leave
nothing behind but footprints.” (FEBHE,2010: 12) (ELAT E84EA], K HREER) .

TEVI T B , — R FAEEE “Keep Off the Grass” (R 77 IS KL 0 ) 2l Z ) N A AN 22
SR B 0P 71T P B AR S R O AR AL A IR, s/ NRLRUER , S 0%
B BT BRI AR TS BGOSR, IR R B AN B A B AR R
BN TG S AT R R OV R AR I M ) ISR B B e B 2R Y
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N7 B AT R DG 7 AN WA B T B, 5 ) 26 , LL AN “The grass so fair,
needs your care "8 “Give me a chance to Grow” -

5. LARHIT R Ry B hy

(1) 1E S AR A

PR B SO E T SR 5], RS AT S A AR, VAR P LU S T RIE Y

aeE SCHR AR IE TR AR N RS SRR I B AN, SR AS 2 S “Don't put your

head out of the window” HI| & E?%/\ EERE R L RRAE 7RO PR LA FIERR] ; AR
TEAH SR A B2 AL ] — (5 B, AT S SRE A B A W2l s R 42
Keep head inside vehicle/the bus. P41, 8 “GE2IMEME” 557 bE HL AL HH R 70015 1
“Quiet, please” #1“Thank You For Using the Ashtray” #1#X Ft“Don't make any noise”
“Please don't litter the floor with cigarette ends”BEfE1R B AZEIR, M T EFR
Tk G R SRS AR ML 191) 118 AT < 5520l Hands Off; 55 AN ZEAKEEH T | Please
stand clear of doors! (ZEEEF SKui%E 2019:9) V)5 B Keep Upright.

(2R A GH G B O AR 2 i

@ Mind #2387 — R E SRR, SRR WA, & NS U] B 2

UM EE! Mind your head (G5 /DOZFE/IE (Please )Mind the step

J34h, Take Care with Your Steps 75 AJ 4 A DALY 2 J8&, B A PE AL 0 783 A
THR

@ ‘Please+(don' t)+§bpjﬁﬁ;”?iﬁ)|5§]{rm“%§ M. SR RN AN
FHVETR .

S5 &R Please Don't Use Elevators

SEESFIG N IR T Please Keep Order (jJIJJ: Please — i) & /8 “fE55” 3%:

A B A E YR G No Outside Food or Beverages, Please ( SRR CGEER R 5
L

FYIE RS20 4H Please Do Not Smoke Next to the Door

“TETLREEIZ MM B SR el A AT AT T IN | Please — &, LA
(AR R

FORFRANES , P, FAM SR B R M 7R sl ket vl A5 PSR O vk L il
RE WA

(T Bl % i 2 7 5 5K 38 5 E 5 BUA VR I 2 78 R IRF L W] LUR ] Thank you
for..., il .

S KNS ME Thank You For Keeping Your Voices Down

S AAE Thank You for Your Cooperation
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TR LG 7 AN SO S A 7R iE IR, 7] IR H] Thank you for not doing.

A AR RS, F T

Thank You for Not Letting Your Children Play on the Escalators

Q)RR FEE R B RO

“H) M B MR CBHML) 5% B “Drink and Drive Cost Your Life” (BH
W), 15 G B R A HAB B 7 o R A AR B AT 2R RN AR” GELER ) 5% B
“It's Now Or Never” (BE#] ) .

(4) L PEAS G AR A T]

ﬁﬂiﬁ’ﬁﬁﬁj“Happy 4 Year! " “The Country of #E” “Please value RMB” (G5 & E A
RO ) S rh PG BE AR SRR B A — R A B IR SR SR SR T3R8 S R ML
A A& G —— B AT A K, T HLA BB, A IR AT ks Hh 22 5 B0 SO+ B A
B 8 B e I AR A A o SO PR AR AT REAR & B RSB P e 28 AR H B S
BB TR SR T ERE R PSHE R “ e Bt 2 N T RERY 1 L B 2888 LUR i
1§ OK .CCTV .GDP . MP3.VIP.Coca Cola. “hold {¥:353 11" 5t 5 A5 o B Bl LV o 7
TEARARERIGA S, SO AR R S B IR B —aR9) 7l 5 AR A A B
SERE , WA A GE 5 2 A0 AR AR AT RASL AR 5 A kR 32, R SR B 5E
HH B T BB 1R SRR I B S A A B SIR SCA T 0
B VLR TR B LT, AR 198 SORERGE A “ AR AR T DU AR (it
W) VAR RIS A RS S, AR R S S RERY iR |

+=
#hr

Tl RS E G L TR R M A R B R N Z TR A B R AR R
PR B, e AR SORRRIR , BRI , A% A B A% AR R
iF , i An B SRHERE 3R S HHE AT 3OS TR B R AL, A
AR YE S IR N /N R AR ML BRA AT R —(REVR A Bl ME LA 3 AM A4 RE ELIE
e — AR
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The Application & Translation
of Euphemism in Public English Signs

LI Shaoqing QU Liansheng LV Baojun
North China University of Science and Technology, Tangshan, 064400, China
Hebei Normal University, Shijiazhuang, 050024, China
North China University of Science and Technology, Tangshan, 063210, China

[Abstract] Euphemism plays an important role in "lubricating” communications and it also
makes harmonious the personal relationship. The English version of public signs is expected to be eu-
phemistic on the basis of being idiomatic. Take the rhetorical device "pun" for example, this paper ana-
lyzes the three categortes of application of euphemism in public signs, namely, lexical pun, homo-pho-
nic pun and contextual pun; explores translation strategy, technique and characteristics of euphemistic
public signs; and points out that only in this way can we make full use of euphemistic public signs to
make it smoother to construct harmonious society and world.

[Keywords ] euphemism; public signs; lubricator; translation
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EZ PN % %E =
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FHMANTRARN S FLOBIGL FRiRy  § R &
AT E B HE 5 B AR P 0 T SR AR SO A 3L ’
AL T2 S e SRS SV VN A PN ¥EL A
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Rt ARSI S A W S SR A R S 091 R
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- W BN R R Y E——
i

2021 4F-6 H , BN okt 5 | 1 T — 0 R | el R - IR AR
RN AT R 1R AR D U SR i 2 B TR, R — A AR
ERNE AR WA TS o AR ] AR AT R i, (R SR R B A Itk
MRS, Bl i 00 AR AR, S Oz SN e IR
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AMERERIILERAR | AL SRR A5 D A P PO A1 B S U , 5 kS T B S 28
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O FRA A TRT A H RN L A FHEFALT RS

S E L B BN

TR K 4o, T4 AL R ESEARBEARHA IR 8 B 1%

MR, Ko, RIREE R B 5 RE A BB 30 S AL HEE

ZRE, B ALK G SOY SRR, AT AR B R T R

BV o BT

Lk, B BRI, KRR E, $ REIMAEE
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CALL FOR PAPERS
Business Translation, Periodical of TRBT

"Business Translation" the quarterly Periodical , the first and only scholarly Periodical dedicated
to business translation studies, is scheduled to launch its inaugural issue at the begin of 2018.

The Periodical is organized by the organizing committee of International Symposium on Teaching
and Research for Business Translation (TRBT), hosted by ENRP Education Technology Co., Ltd, and
published by New Vision Press. It aims to promote the research & teaching of business translation in
China and support the professional development and academic exchange of business translators. The Pe-
riodical has been included in CNKIL.net and hopefully, will be indexed by CPCI-SSH (ISTP) soon.

Taking paper quality and topic relevance as the only criterion for publication, the Periodical is in-
viting papers on an ongoing and year—round basis, specifically, on the following subjects:

® Business translation theories, practices, and teaching

® Disciplinary construction & development of business translation

® Theories and practices of machine translation

® Inquiries and insights into translation

® [egal translation and technology translation industry

® Reviews on translation works, etc.

Your papers may be written in Chinese, English, Russian, Japanese, Korean, or Spanish, and it
should contain the following elements and their corresponding English translations:

® Article title, autlhor name, author school and zip code

® Abstract, keywords, correspondence address

® [nformation about the author (short biography, one paragraph)

Your submission should be in .doc format, no less than 3 pages; accepted manuscripts are typed
with 1.5 spacing and with a font point size of 12 (as submitted in Microsoft Word format); and the refer-
ence should follow the APA style, i.e., American Psychological Association (APA) Format (6th Edition,
2009). Since any submissions to the Periodical will be submitted to single=blind review, it is highly rec-
ommended to list such identity information as the article title, author name, degree, title, and affiliation,

and sponsored project only on a separate page.

If your submission is accepted for publication in our Periodical, it shall not be published in any pe-
riodical(s) elsewhere without the permission of the Editorial Office of "Business Translation". Please re-
member that the Editorial Office reserves all rights to refuse submitted work. Therefore, you may be
asked to remove extreme graphic material or excessive language, unless otherwise declared ahead. Your
submission would be at your own disposal and not be returned in case of no notice for revising or publi-
cation within the referring period of 5 weeks upon receiving it.

Editorial Office(China) :

Email: sibt_j@163.com ; 1034501032@qq.com
TEL:0411-84710460; 15640288991

Add:315, Shixuezhai, No.217 Jianshan Street,Dalian
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Northeast Asia FORUM on Foreign Languages
Calls for Papers

The Northeast Asia International Symposium on Linguistics, Literature & Teaching (NALLTS)
serves as an international platform to promote academic and cooperations exchange in Northeast
Asia (Once a year). The high—quality papers will be included in the NALLTS proceedings pub-
lished by New Vision Press. All NALLTS proceedings will be included in the CPCI-SSH Interna-
tional Index and CNKI database. Northeast Asia Forum on Foreign Languages (NAFLS) is the peri-
odical of NALLTS, which is published by New Vision Press and co—organized by Dongshiruipu Edu-
cation Science & Technology Ltd., Co.Included in CNKI.The ISSN is ISSN 0025-7249 and ISSN
0257-2478 (online). As an academic periodical for language experts, scholars and teachers, the
content focuses on linguistics, foreign language and literature studies, translation and foreign lan-
guage education and teaching research. Articles published in the periodical will be included in the
CNKI database, and some of them may enter the CPCI-SSH International Index which is priced.

Columns of the periodical are as follows: linguistics, foreign literature, translation theory, for-
eign language education theory, foreign language teaching practice, evaluation research,graduate
BBS, foreign language information and so on.

Each page of the periodical may contain about 1500 Chinese or 3000 English words. Three pag-
es would be the minimum publishing coverage.When contribute, the author need to provide the fol-
lowing information: work unit, address, postcode, phone number, email address, the title, abstract
and key wordsof the article. The article can be written in either Chinese or English, but the title, the
abstract and key words must be in English (and Chinese if the article is written in Chinese ).

This periodical is specialized for language, literature, and special education.Contributions from
all walks of life are welcome.

Email : nafls@vip.163.com; 1164026978@qq.com

Editorial Office Abroad: Editorial Office in China:

8414 Opulent Ave, Las Vegas, NV 89147 Rm. 2202, Dejun Mansion, 217 Huigong St. Shenyang, China
TEL: 469 867 2050 TEL: 024-31994562 15640288991

Email: williamliu0515@gmail.com Email : nafls@vip.163.com
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The Fifth TRBT in Dalian Institute of Finance

and Economics International Business School

The Fifth International Symposium on Teaching and Research for Business Translation was
held in the Dalian Institute of Finance and Economics on December 6-7, 2019, organized by Da-
lian Institute of Finance and Economics International Business School.

International Symposium on Teaching and Research for Business Translation (TRBT) (former-
ly known as High—end Forum on Business Translation) was initiated by Professor Fang Zixun of
Hang Seng Institute of Management in Hong Kong, with the aim of promoting the development and
exchange of business translation disciplines and business foreign language teaching in Hong Kong,
Taiwan and the world. The first forum was held in Hang Seng Institute of Management in Hong
Kong in 2011, the second (2013) and the third (2015), respectively, were held in the University of
International Business and Economics and Nanjing University of Finance and Economics. Professor
Fang Zixun, Executive Vice President of Hang Seng Institute of Management in Hong Kong, Dean
of the School of Translation and Interpreting, President of China Business Translation Society, had
been the chairman of the previous three forums.. The fourth forum was held in Jilin Foreign Studies
University (formerly Huaqiao University of Foreign Languages) in December 2017. Professor Zhang
Shaojie, former Vice President of Northeast Normal University and Dean of Newark School of Busi-
ness of Eastern Normal University was the chairman of the forum.

Before the fourth forum, the forum was renamed as the "International Symposium on Teaching
and Research for Business Translation (TRBT)" after consultation, and the organizing committee of
TRBT was adjusted. Professor Fang Zixun served as the honorary chairman and Professor Zhang
Shaojie, former Vice President of Northeast Normal University and president of China Business
Translation Society, served as the chairman. Yang Yuchen, Dean of the English College of Jilin
Huaqiao Foreign Languages University, and other professors from 16 other universities served as
the vice chairmen. Professor Liu Hanzhi and Dr. Ding Junhua were the Secretary General and Exec-
utive Secretary of the Organizing Committee. Meanwhile, the academic committee of the forum was
established with Professor Fang Zixun as the director and Professors Huang Jiying and Professor Yu
Lijun as the vice—directors of the organizing committee. A total of 79 experts and scholars from
more than 50 universities at home and abroad, with more than 90 teachers and graduate students
from Jilin Huaqiao University of Foreign Languages attended the forum. At the fourth TRBT, we
launched the trial issue of Business Translation.

The fifth forum was held at 9:30 on December 6th. Professor Gao Wei of Dalian University,
Secretary General of the Organizing Committee, presided over the opening ceremony. Professor
Dong Guangcai, Vice Chairman of TRBT Organizing Committee, delivered the opening speech. Pro-

fessor Liu Hong, Dean of International Business School of Dalian University of Finance and Eco-
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nomics, delivered a welcome speech.

After taking a group photo of all the participants, Professor Sun Liang and Professor Zhao Ying
from Dalian University of Foreign Languages read the keynote speech. Professor Yang Junfeng, for-
mer Vice President of Dalian University of Foreign Languages made a keynote speech “The Impor-
tance of Business Translation——Thinking and Suggestions”. Dr. Chandra Bhushan Sinha from Kan-
sas State University made a keynote speech “What is Effective Business English? What should you
watch out for?” Professor Shi Xiumei from Dalian University of Foreign Languages made a speech
“A Knowledge Mapping Analysis of Business English Translation Studies in China (1999-2019):
Based on the 1324 Research Documents of CNKI”. Afterwards, Professor Hou Yanhui, Liaoning
University of International Business and Economics, presided over the sub—session speech and dis-
cussion.

On the afternoon of December 7th, Professor Dong Guangcai from Liaoning Normal University
made a keynote speech “On the Interpretation Principles and Limits in the Translation of BLE: a
Case Study based on the MTI Thesis”. Dr. Svetlana Nikolaevna Zarezina from Kansas State Univer-
sity made a keynote speech “Manipulation in Media Discourse in the Light of Critical Discourse
Analysis”. Professor Gao Wei, Dean of Foreign Languages School, Dalian University made a key-
note speech “Rethinking Teaching for English Science and Technology Translation”, and Professor
Zhang Falian, China University of Political Science and Law made a keynote speech “Cultural
Transmission in Legal Translation”.

Professor Liu Hong, Dean of the International Business School of Dalian University of Finance
and Economics, presided over the closing ceremony. Professor Hou Yanhui, Dean of the School of
Foreign Languages of Liaoning University of International Business and Economics, summed up the
speech at the sub—session. Professor Yang Junfeng, Chairman of the TRBT Organizing Committee,

gave a conclusion of the forum and delivered a closing speech.
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